EDITORe^ 
PUBLISHER 


NOVEMBER  18,  2002 


THE  NEWSMAGAZINE  OF  THE  FOURTH  ESTATE®  SINCE  1884 


$4.00 


The  making 
of  Greg  Moo  re, 

the  neio  ‘Post’ 
editor  zaho 
aims  to  take 
it  to  the  top- 


‘ 


THINGS  TO  DO  IN  DENVER  Editor  j 
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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com ... 

“Stop  the  Presses”  columnist  Steve  Outing  looks 
at  the  depressing  state  of  newspaper  help-wanted  i 
ads.  To  save  this  lucrative  sector,  he  suggests  that 
publishers  devise  online  recruitment  tools  for  I 
human-resource  managers  and  job  seekers. ...  | 

Spain's  El  Pais  is  about  to  restrict  its  Web  site  to 
subscribers  only.  Mark  Fitzgerald  has  the  details 
on  the  paper’s  unusual  plan  (see  Nov.  15  in  our  i 
“Headlines”  index). . . .  Columnist  Charles  Bowen  | 
visits  Aneki.com,  a  site  that  provides  a  quick  look  | 
of  facts  and  figures  for  more  than  190  countries  ; 
around  the  globe. ...  A  longer  version  of  our  youth  ' 
newspaper  story  on  page  4  will  run. . . .  Plus  a  new  i 
Photo  of  the  Week  and  a  new  E&P  Online  Poll.  j 


L  E  T  T  E  R  S 


UNTIL  October  of  last  year,  I 

was  also  a  “rookie  war  correspon¬ 
dent,”  but  Gannett  Co.  Inc.  has 
made  the  transition  relatively  painless 
[“Act  now  or  you  may  have  bloody  hands,” 
Nov.  11,  p.  32].  Everyone  involved  in  war 
coverage  at  USA  Today  has  undergone 
mandatory  weeklong  training  by 
Centurion  Risk  Assessment  Services, 
plus  everyone  has  custom-made  body 
armor,  paid  for  by  the  company,  as  well  as 
satellite  telephones  to  stay  in  constant 
communication.  It’s  been  left  to  personal 
judgment  whether  reporters  should  go 
into  an  area  of  conflict,  and  there  has  been 
no  backlash  against  some  co-workers  who 
have  turned  down  various  assignments. 

I’m  an  Army  veteran,  so  I  was  relatively 
prepared  physically  and  emotionally  for 
what  I  got  myself  into.  But  when  I  was  in 
Afghanistan,  I  was  shocked  at  how  some 
papers  threw  rookies  into  the  conflict 
completely  unprepared  and  under¬ 
supplied.  I  felt  such  pity  that  I  gave 
some  surplus  items  to  those  folks  when 
I  left.  There  are  a  lot  of  editors  out  there 
who  should  be  ashamed  of  themselves 
for  treating  their  staffers  like  immortal 
roboreporters. 

CESAR  G.  SORIANO 

USA  Today 
McLean,  Va. 

eODY-ARMORBEIIT.OOMESTIC 

rREAD  YOUR  “Op-Ed”  COLUMN  LAST 
week  with  great  interest  as  my  own 
experience  mirrors  those  detailed  in 
your  article  [“Act  now  or  you  may  have 
bloody  hands”]. 


Working  for  a  small  community  paper 
a  while  back,  I  was  eager  to  cover  a  drug 
bust  that  turned  into  a  high-speed  chase 
through  two  states.  The  suspect  had  fired 
shots  while  fleeing  police  and  was  loose 
inside  a  wooded  four-square-mile 
perimeter  when  I  arrived  on  the  scene 
with  only  a  pencil  and  notebook  for 
protection.  I  realized  how  exposed  I  was 
after  I  saw  troopers  putting  on  extra  body 
armor  and  equipping  themselves  with 
assault  weapons.  The  local  sheriff  s  only 
advice  was  to  make  sure  I  kept  my  car 
doors  locked  while  in  the  area. 

JEREMY  HEIDT 
BUSINESS  EDITOR 
Nashville  (Tenn.)  City  Paper 

ADIGAIW? 

Regarding  Lucia  Moses’  article 
on  the  free  Metro  papers  (“Metro 
finds  youth  no  obstacle,”  Nov.  11, 
p.  8),  it’s  interesting  to  see  the  hj'pe 
surrounding  a  newspaper  that  has  yet  to 
seriously  prove  itself  to  young  readers  in 
either  market,  Boston  or  Philadelphia, 
beyond  the  incredibly  aggressive  manner 
in  which  it  is  distributed,  regardless  of 
what  Gallup  might  say.  You  need  locally 
created  relevant  content,  and  enough 
of  this  is  something  Metro  simply  does 
not  produce. 

Don’t  get  me  wrong,  though.  As  a 
small-weekly-newspaper  publisher,  I  was 
in  awe  when  the  teams  of  “Metro  dudes” 
(they  are  almost  always  men)  first  sprang 
t  up  and  pounded  the  pavement,  forcing 
any  passerby  to  take  a  copy.  For  months, 
it  seemed  as  if  they  were  everywhere,  and 
the  paper  was  quick  to  follow,  blowing 
around  the  city  {continued  on  page  18} 
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As  congressmen  and  others 
raised  a  hue  and  cry  this  week 
over  revelation  of  hydrogen-bomb 
secrets  by  service  personnel  on 
the  Eniwetok  task  force,  EiP 


asked  the  editors  of  two  news¬ 
papers  to  tell  how  editorial  judg¬ 
ment  was  exercised  in  publishing 
news  of  the  first  superexplosion. 

Active  promotion  was  seen  as  a 


key  to  successful  newspaper 
operation  by  members  of  the 
National  Newspaper  Promotion 
Association  meeting  in  Boston 
last  week  for  their  second  annual 
Eastern  convention. 
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The  Audit  Bureau 
of  Circulations 
(ABC)  last  week 
aniKMinced  a  series  of 
new  rules  and  clarifi¬ 
cations  on  qualifyir% 
newspaper  copies  as 
paid  circulation. 

Among  the  immedi¬ 
ate  changes,  annual 
subscriptions  sold  on 
credit  or  installment 
automatically  qualify 
as  paid  for  an  entire 
year  once  a  customer 
has  paid  a  specific 
percentage  of  the 
basic  annual  sub¬ 
scription  price. 

Full  details  of  the 
niles  are  on  the  ABC 
lAfeb  site  (http:/Avww 
.accessabc.com). 

-  MARK  FITZGERALD 


price  is  an  object  —  generally  20%  of  the  market  — 
according  to  consultant  Jerry  Kackley,  who  special 
izes  in  circulation-pricing  models  at  his  Flagstaff, 
Ariz. -based  KGroup  Inc. 

One  tactic  gaining  favor  is  so-called  permanent 
discounting.  In  The  Philadelphia  Inquirer’s  version, 
new  subscribers  were  offered  a  lower-than-usual 
discount,  but  with  the  promise  that  the  renewal  rate 
wouldn’t  go  up.  The  move  seems  to  have  paid  off  — 
circulation  (at  long  last)  grew  in  the  Inquirer's  most 
recent  publisher’s  statement  as  the  chum  rate  fell  to 

SHnmii  46%  from  65%  a  year  ago. 

Others  are  taking  a  different 
tack,  starting  people  out  at 
rates  higher  than  the  ones  usu- 
ally  offered  to  new  subscribers 
with  the  hope  of  keeping  them 
at  the  higher  rate.  Going  to  the 
extreme,  a  few  even  have  toyed 
with  the  idea  of  offering  a  life- 
time  subscription  at  a  low  rate. 

Better  data  that  cost  less  to 
retrieve  is  partly  driving  inter- 
jii  ili'ili’ I  pricing  models.  For 

e.xample,  newspapers  can  look 
' ;  7 1-*',  r  >.7^?  7^  -  internal  records  to  see  where 

1  '*1  i  chum  levels  are  highest  and 
-  '  .  which  households  responded 

ckup  in  home  delivery,  phone  solicitation. 

In  trying  to  determine  the  value  consumers  put  on 
the  newspaper,  some  are  taking  a  page  from  the  con¬ 
sumer-products  industry’.  The  Seattle  Times,  for  one, 
hired  Waterbuiy’,  Conn.-based  Intellisponse,  whose 
clients  include  McDonald’s  and  Sony,  to  help  figure 
out  how  to  price  the  paper  and  understand  the  link 
between  single-copy  and  home-deliveiy  prices. 

But  unlike  consumer  products,  newspapers  mn 


Flexibility,  in  frequency  and  pricing, 
is  the  keyword  in  their  search 
for  the  perfect  pitch(es) 


BY  LUCIA  MOSES 

IMAGINE  A  COMPANY  PENALIZING  ITS  MOST 

loyal  customers.  Well,  look  in  the  mirror.  Many 
newspapers  have  been  guilty  of  this,  offering 
subscribers  few  choices  and  charging  long-term 
subscribers  the  most.  k — nmK 

Today,  however,  newspapers  t 

are  changing  their  tactics  in 
their  quest  to  build  circulation 
and  subscriber  loyalty.  San  Bg 

Francisco  Chronicle  sub- 
scribers  can  now  choose  from  ;  j 

seven-day,  six-day,  three-day,  :  ’■'  **'**  7  I 

and  Sunday-only  packages,  ..k  >V-V^ 

Those  living  in  the  right  ZIP 


Newspapers  have 
taken  a  small 
but  significant  slice  of 
help-wanted  advertis- 
ii%  market  share  from 
online  players  in  the 
past  year,  accordir^  to 
a  (joldman,  Sachs  & 
Co.  research  report 
published  Thursday. 

“K  appears  that 
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risks  when  they  segment  subscription  offers.  What 
happens,  for  instance,  if  a  customer  finds  out  others 
are  paying  far  less  than  him? 

With  this  concern  in  mind,  the  San  Francisco 
Chronicle  worried  that  subscribers  to  its  seven-day 
package  might  trade  down  to  its  three-day  package. 


so  it  marketed  the  new  offer  discreetly,  and  cannibal¬ 
ization  was  minimal. 

It’s  hard  to  keep  information  quiet  for  long,  though. 
Said  Kackley,  “Permanent  discounting  based  on 
something  other  than  geography  is  when  you  start  to 
run  into  potential  problems.”  11 


publishers  have  turned 
the  tide  after  sharp 
market-share  losses 
in  the  1999-2001 
period,”  wrote  analyst 
Peter  P.  Appert,  point¬ 
ing  to  a  third-quarter 
decline  in  their  online 
competitors'  share  of 
the  help-wanted  ad 
market. 

Newspapers’  new 
online  products  and 
local  dominance, 
online  players’ 
dependence  on  the 
tech  sector,  and  the 
consolidation  of  online 
firms  helped  advance 
the  newspapers’  posi¬ 
tion,  Appert  wrote. 

-  LUCIA  MOSES 


Thinking  juvenile  thoughts 


paper  has  run  a  weekly 
high-school-sports  tab 
for  two  years  and  is 
preparing  a  second 
weekly  youth  publi¬ 
cation.  “You  also  need 
to  get  more  newspapers 
in  the  classroom,”  he 
advised. 

At  the  Times  Union  in 
Albany,  N.Y,  Editor  Rex 
Smith  also  favors  more 
classroom-heavy  promo¬ 
tion,  as  well  as  the  Web. 
Smith  knocked  RedEye 
for  its  lack  of  hard  news; 
“I  think  they  go  a  little 
heavy  on  the  ice  cream 
in  their  news  diet  and 
not  enough  on  the 
spinach  and  greens.” 

But  Bridget  Lux, 
editor  of  Thrive,  a  new 
weekly  for  youth  created 
by  The  Idaho  Statesman 
in  Boise,  said  giving 
younger  readers  differ¬ 
ent  news  is  key:  “A  lot  of 
what  a  daily  newspaper 
supplies  is  news  they  are 
not  interested  in.” 

And  some  give  “props” 
to  Chicago’s  better-Rerf- 
than-dead  daily  idea. 
Publishers  Alberto 
Ibargiien  of  The  Miami 
Herald  and  Heath  J. 
Meriwether  of  the 
Detroit  Free  Press  said 
it  might  work,  with 
Meriwether  noting,  “If 
someone  is  thinking 
outside  the  box,  it’s 
worthwhile.” 


BY  JOE  STRUPP 

As  THE  Chicago 
Sun-Times  and 
the  Chicago 
Tribune  pin  their  hopes 
for  grabbing  young 
readers  on  a  pair  of 
new  daily  tabloids, 
industry  leaders  are 
skeptical  that  such  an 
approach  is  the  way  to 
woo  “Generation  Why.” 

Although  some 
editors  and  publishers 
surveyed  by  EdP  laud 
the  Chicago  efforts  as 
fresh  approaches  —  and 
are  watching  the  tabs 
closely  —  the  majority 
said  giving  prospective 
young  readers  a  flip 
version  of  the  regular 
paper  is  not  the  way  to 
grab  them.  Better  ideas, 
they  claim,  are  to  offer 
material  that  younger 


Banner  Se^o« 

Creates  Bum 

For  Babylon , 


Newsday’s  Hi-Five\ 
Statesman's  Thrive 


The  board  of 

Freedom  Commu¬ 
nications  Inc.,  parent 
of  The  Orange  County 
Register  in  Santa  Ana, 
Calif.,  last  week  got  its 
first  look  at  a  broad 
plan  by  fourth- 
generation  family 
owners  to  buy  out 
older  shareholders. 

The  board  had  asked 
for  the  plan  during  the 
summer  in  response  to 
pressure  from  other 
family  shareholders 
to  sell  to  an  outside 
buyer. 

The  board  expects  to 
finish  analyzing  the 
plan,  along  with  other 
options  to  buy  out  the 
older  shareholders,  by 
its  next  meeting  in 
January. 

-  LUCIA  MOSES 


readers  want  in  the  main 
paper,  use  the  Net  more 
folly,  and  provide  target¬ 
ed  daily  sections  or 
weekly  publications. 

Among  those  saying 
they  were  not  even 
thinking  about  following 
the  Chicago  line  were 
The  New  York  Times,  the 
Los  Angeles  Times,  The 


Plain  Dealer  in  Cleve¬ 
land,  and  The  Sun  in 
Baltimore. 

“I  don’t  think  it’s  a 
good  idea,”  James  E. 
Shelledy,  editor  of  The 
Salt  Lake  Tribune,  said 
of  the  Chicago  Tribune’s 
RedEye  and  the  Chicago 
Sun-Times'  Red  Streak, 
which  launched  last 
month.  Promoting  high- 
school  sports  and  other 
news  relevant  to  youth 
in  the  main  paper,  as 
well  as  getting  the  news¬ 
paper  into  youngsters’ 
homes,  is  a  better 
approach.  “The  best  way 
to  get  kids  to  read  the 
paper  is  to  get  the  par¬ 
ents  to  read  it,”  he  said. 

Howard  Schneider, 
vice  president  for  con¬ 
tent  development  at  the 
Tribune’s  sibling  paper, 
Newsday  of  Melville, 
N.Y.,  also  pushed  for 
using  the  main  paper  to 
draw  readers,  along  with 
weekly  publications 
geared  for  youth.  His 


-  EXTRA 

—  TheEl^s,_. 
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A&M  knocks  off  Na  1  Soonen 


The  Eagle  in  Bryan,  | 

Texas,  scored  big  Nov.  9  ! 
when  it  gambled  on  local  | 

Texas  A&M’s  upsetting  the  top- 
ranked  team  in  college  football,  I 
the  University  of  Oklahoma.  At 
halftime  of  a  then-tied  game,  j 

printed  10,000  copies  ^  — 

of  a  four-page  wrap  to  distribute  during  the 
victory  celebration  right  after  the  game  —  but 
only  if  the  Aggies  won.  Otherwise,  The  Eagle,  and 
not  the  wrap’s  sole  advertiser,  would  eat  about 
$3,000  in  costs.  But  A&M  came  through  with  a 
30-26  wdn.  The  next  day,  the  piiper  distributed  an 
additional  12,000  copies  of  the  special  section  in 
its  regular  Sunday  issue.  —  Chris  Nammour 


ust  weeks  after 
the  Detroit  Free 


Reporting  contributed 
by  Chris  Nammour 
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TOYOTA 


A  surfboard  you  can  ride  on  land. 

A  car  driven  by  sound. 

A  vehicle  powered  by  hamsters. 

At  Toyota,  we  value  ideas  no  matter  how 
silly  they  may  seem.  Like  the  inventions 
generated  by  our  annual  Idea  Expo  — 
a  unique  competition  that  encourages 
serious  technological  innovation  from 
our  employees  through  the  use  of  good 
old-fashioned  fun. 

For  example,  recent  winners  ranged 
from  a  whimsical  robotic  Santa's  sleigh  to 
a  wheelchair  that  can  be  driven  virtually 
anywhere  —  even  up  and  down  stairs. 

One  day,  advances  made  through  our  lae; 
Expo  may  be  applied  to  Toyota's  vehicles. 
So  we'll  keep  encouraging  our  engineers 
to  be  a  little  bit  out  there.  That  way,  the 
car  as  we  know  it  may  go  a  lot  further. 

www.toyota.com/tomorrow 


Encourage  our  engineers 
to  push  the  boundaries 


Cars  without  limits 


E  &  P  NEWS 


I 


I 


Press  seized  on  one  of 
its  most  popular  local 
attractions  to  create 
the  first  year-round, 
weekly  hockey  section 
in  a  U.S.  newspaper, 
the  San  Francisco 
Chronicle  has  done 
the  same  with  a 
longtime  Bay  Area 
tradition:  wine. 

Beginning  Thursday, 
the  Hearst  Corp.  paper 
will  publish  what  it 
claims  is  the  first 
weekly  newspaper 
section  devoted  solely 
to  news  and  informa¬ 
tion  about  the  grape- 
based  nectars.  “There 
is  more  than  $50 
million  spent  annually 
on  wine  advertising 
nationwide,”  said 
Steven  B.  Falk, 
Chronicle  publisher 
and  chief  operating 
officer.  “V\fe  think 
there  are  several 
million  dollars  there 
for  us.”-  JOE  STRUPP 


The  latest 
newspapers  to 
announce  plans  for 
electronic  editions 
faithful  to  their  print 
products  are  The 
Columbus  (Ohio) 
Dispatch,  The 
Virginian-Pilot  in 
Norfolk,  and  the 
American  Press  in 
Lake  Charles,  La.  All 
are  using  technology 
from  Olive  Software 
Inc.  of  Denver. 

The  Columbus 
Dispatch’s  electronic 
edition  will  be 
available  to  Web-only 
subscribers  for  $4.95 
a  month  —  print 
subscribers  can 
view  it  for  free. 

-  CARL  SULLIVAN 


With  the  Beltway  tightening 

‘Post’  execs  note  circ  pain 


BY  TODD  SHIELDS 

WASHINGTON 


The  Washington 
Post  is  one  of 
America’s  great 
brands,  a  successful 
newspaper  that 
dominates  a  rich 
metropolitan  market. 
But  its  circulation  is 
shrinking,  and, 
according  to  confiden¬ 
tial  assessments  by  Post 
executives,  market 
shifts  make  it  hard  to 
recoup  losses. 

Memos  unveiled  as 
part  of  a  lawsuit  show 
the  newspaper  losing 
ground  with  such  key 
groups  as  newcomers, 
young  readers,  and  even 
well-educated,  affluent 
consumers.  In  recent 
years,  the  paper  has 
watched  circulation 
drop  in  core  parts  of  the 
sprawling  Washington 
area,  where  a  burgeon¬ 
ing  immigrant  commu¬ 


nity  includes  many 
non-English  speakers. 

The  Post  has  been 
losing  readers  since 
1993,  with  circulation 
falling  8.25%  weekdays, 
to  746,724,  and  7-97% 
Sundays,  to  1,048,122. 
Nationwide,  from  1993 
to  2001  (the  latest 
figures  available), 
newspaper  circulation 
dipped  7-08%  daily  and 
5.55%  Sundays. 

Post  executives  in  the 
internal  documents 
explain  who  is  rejecting 
the  paper,  but  say  less 
about  why  readers  are 
fleeing.  The  Post 
documents  were  filed  in 
U.S.  District  Court  in 
Baltimore  in  response 
to  a  lawsuit  filed  by 
small  Maryland  news¬ 
papers  that  alleged  un¬ 
fair  competition  from 
the  newspaper’s  parent 
Washington  Post  Co. 
and  its  community 


newspapers  subsidiary, 
Gazette  Newspapers 
Inc.  A  federal  judge  dis¬ 
missed  the  papers’  suit 
in  August.  The  plain¬ 
tiffs  have  appealed. 

Filings  in  response  to 
the  lawsuit  include  Post 
memos  prepared  for 
gatherings  of  top  execu¬ 
tives  and  editors.  In 
1999,  those  Post  leaders 
were  told  that  the  paper 
was  reaching  fewer 
young  adults  and  white- 
collar  workers,  while 
“worrisome”  declines 
were  taking  place 
among  more-affluent 
adults.  Between  1992 
and  then,  it  lost  nine 
percentage  points  in 
circ  among  those  earn¬ 
ing  more  than  $75,000 
annually.  Other  groups 
with  greater  loss  of 
readership  than  average 
included  fast-growing 
demographic  slices 
such  as  women  who 
work  and  women 


with  small  children. 

“Daily-reach  declines 
have  been  dramatic”  in 
urban  Maryland  areas 
inside  the  Beltway,  the 
highway  that  rings 
Washington,  said  the 


memo.  It  went  on  to 
note  that  newcomers 
to  the  region  were  not 
becoming  Post  readers 
at  their  former  rates. 
“These  readership 
trends  indicate  an 
erosion  of  the  Post’s 
core  readership,”  the 
memo  said. 

Although  Post  execs 
last  week  declined  to 
say  whether  the  trends 
persist,  the  ongoing  dips 
in  circulation  suggest 
the  difficulties  continue. 
Responses  by  the  paper 
have  included  the 
addition  of  sections  on 
local  news,  expanded 
coverage  of  growing 
outlying  areas,  and 
extra  marketing  efforts 
for  the  Sunday  paper.  H 


I  featuring  Harry  Potter  and  Dr.  Seuss. 

_ ^  “As  a  street  paper,  you  have  to  grab 

‘Sopranos’  stiff  Ralphie  likes  new  hed 

1  'N  1  '  IW  /I  "  *  /"  into  the 

I  -(25)  1  ‘  Players  are  dealt  a  hand  of  five  cards. 


j  each  containing  a  tab-friendly  word  or 


ngryNun  Stabs  Jealous  Urologist.” 
This  headline,  not  surprisingly,  isn’t 
.  real,  but  anyone  in  the  hinter¬ 
lands  craving  a  slice  of  big-city  tabloid 
humor  now  has  a  place,  or  rather  a  card,  to 
turn.  New  York  Post  TV  Editor  Michael 
Shain  and  retired  Post  crime  reporter  Mike 
Pearl  have  created  Man  Bites  Dog,  a  game 
that  challenges  wannabe  editors  to  trans¬ 
form  random  words  into  a  killer  hed. 

“We  were  both  working  as  reporters. 


BITES 


phrase.  But  not  all  are  created  equal.  “Sues”  is 
worth  five  points,  while  “Drugs”  scores  25  and 
“Bizarre”  goes  for  50  points.  Playing  a 
hand  such  as  “Romantic  Mob  Boss  Falls 
For  340-lb  Judge”  would  earn  you  a 
whopping  150  points,  if  not  a  copy-desk 
job.  The  first  player  to  score  500  wins. 

“The  one  thing  we  really  noticed  in 
developing  this  is  that  most  people  who 
played  the  game,  including  journalists, 
ended  up  trying  to  make  funny  head- 


and  we  realized  we  were  never  going  to  become 
rich  that  way,”  Pearl  said.  “University  Games 
made  us  an  offer  we  couldn’t  refuse.”  The  com¬ 
pany  also  makes  Colorforms  and  licensed  games 


lines,  and  not  even  worrying  about  points,”  Pearl 
said.  Released  this  month,  Man  Bites  Dog  has 
sold  out  (at  about  $10  a  game)  from  many  online 
distributors.  —  Chris  Nammour 


I 
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Dirks,  Van  Essen  &  Murray 


MASSACHUSETTS 
Joseph  R  Williams  Jr.  to  “Living”  editor 
at  The  Boston  Globe  from  city  editor. 
Hayley  Kaufman  to  deputy  arts  editor 
from  feature  vmter. 


MICHIGAN 

John  PorrettO  to  Detroit-based  auto  writer 
for  The  Associated  Press  from  AP 
business  writer  in  Detroit. 
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OREGON 

Victor  Panichkul 

Victor  Panichkul,  assistant  managing 
editor  for  design  and  graphics  at  The  Sun 
in  Baltimore,  has  been  named  managing 
editor  of  the  Statesman  Journal  in 
Salem,  effective  Dec.  9-  He  succeeds 
Richard  Luna,  now  managing  editor  of 
The  Indianapolis  Star.  Panichkul,  who 
started  16  years  ago  as  a  copy  editor  at 
the  Springfield  (Mo.)  News-Leader,  held  a  variety  of  editorial 
posts  at  two  Texas  papers,  ihe  Austin  American-Statesman  and 
the  Fort  Worth  Star-Telegram,  before  joining  The  Sun  in  1996. 
He  is  president  of  the  Asian  American  Journalists  Association. 


BY  JAMIE  SANTO 


MISSOURI 

Cheryl  Whitsitt  to  managing  editor  of  the 
Springfield  News-Leader  from  assistant 
managing  editor.  Whitsitt  succeeds 
Tom  Bray,  now  assistant  managing  editor 
for  production  at  The  Press-Enterprise 
in  Riverside,  Calif. 

Jonathan  Groves  to  assistant  managing 
editor  from  online  editor. 


Karen  Ratay  Green  to  editor  of  The  Boonville 
Daily  News  from  features  editor.  Ratay 
Green  succeeds  Matt  Milner,  now  a  staff 
writer  for  The  Ottumwa  (Iowa)  Courier. 


PENNSYLVANIA 
George  V.  Lynett,  publisher.  The  Tribune 
in  Scranton  and  The  Scranton  Times, 
elected  chairman  of  the  Pennsylvania 
Newspaper  Association. 


TENNESSEE 
Lawrence  “Sonny”  Albarado  to  business 
editor  at  The  Commercial  Appeal  in 
Memphis  from  projects  editor.  Albarado 
succeeds  Mary  Jane  Purdue,  now  assistant 
professor  of  journalism  at  Southwest 
Missouri  State  University  in  Springfield. 


sales  and  marketing  at  the  Savannah 
(Ga.)  Morning  News. 


CALIFORNIA 
J.  Gerardo  Lopez  to  executive  editor  of 
the  Spanish-language  daily  La  Opinion 
in  Los  Angeles  from  editor. 

Bob  Karcher  to  chief  operating  officer 
from  circulation  director. 

Bill  Mumaw  to  the  newly  created  position 
of  chief  technology  officer  from  director 
of  operations. 


FLORIDA 

Doug  Grant  to  managing  editor  of  the  Jack- 
son  County  Floridian  in  Marianna  from 
news  editor  at  The  Daily  News  in  Eden, 
N.C.,  and  The  Reidsville  (N.C.)  Review. 


TEXAS 

Robert  J.  Barth  to  corporate  director  of 
employment  advertising  for  Augusta,  Ga. 
based  Morris  Communications  Corp. 
Barth  remains  new-media  director  at 
the  Lubbock  Avalanche-Journal. 


GEORGIA 

Steve  Meadows  to  publisher  of  The  Clayton 
Tribune,  a  weekly,  from  editor  of  The  Daily 
Sun  in  Warner  Robins. 


Aaron  J.  Kotarek  to  circulation-sales  and 
marketing  manager  at  The  Record  in 
Stockton  from  circulation  manager  for 


MISSISSIPPI 

JonK. 

rm  Broadbooks 

4  to  executive  edi- 

Vj  tovoITheHatties- 
wKtKm  \  burg  American 
from  managing  editor.  Broad¬ 
books  succeeds  Marilyn  Mitchell, 
now  managing  editor  of  the 
Montgomery  {Mdi.)  Advertiser. 


Experience 


SANTA 
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Wherever  they  were  given  a  choice  on  Election  Day,  Americans 
cast  their  ballots  for  opening  public  meetings  and  records 


However  else  the  Bush 

White  House  interprets  the 
Republican  victory  in  the 
midterm  elections,  it  would 
be  making  a  mistake  to  think  Americans 
endorsed  the  administration’s  obsessive 
secrecy.  In  fact,  the  principle  that 
government  must  be  conducted  in  the 
sunshine  was  a  big  winner  on  Election  Day. 

Voters  clearly  rejected  the  argument  — 
cynically  peddled  by  too  many  politicians 
these  days  —  that  unless  federal,  state,  and 
even  local  officials  are  allowed  to  operate 
in  ever-darker  secrecy, 
government  will  be 
helpless  to  fight  terrorism 
or  protect  individuals  fium 
identity  theft  and  other 
privacy  abuses. 

Since  the  9/11  attacks, 

Florida  politicians  have 
been  particularly  aggressive 
pushers  of  this  panicky  line. 

In  their  most  recent  session 
in  Tallahassee,  legislators  introduced  125 
separate  exemptions  to  whittle  away  the 
strong  Sunshine-in-Govemment  open- 
records  and  -meetings  requirements  of  the 
state  constitution.  Florida  voters  had  their 
turn  Nov.  5  —  and  by  a  landslide  76.6% 
they  passed  a  constitutional  amendment 
requiring  the  Legislature  to  muster  at  least 
a  two-thirds  majority  before  it  can  pass  any 
exemption  to  sunshine  laws. 

As  Gil  Shochat  of  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press  pointed  out 
before  the  election,  open  government  was  a 
critical  issue  in  several  other  states.  Let’s 
look  at  how  those  races  turned  out. 

In  Texas,  Democrat  Ron  Kirk  —  as  loath 
to  release  information  as  a  candidate  as 
when  he  was  mayor  of  Dallas  —  lost  an 


open  U.S.  Senate  seat  to  Republican  John 
Comyn,  who  favors  extending  the  Freedom 
of  Information  Act  to  Congress  and 
opposes  exempting  the  proposed  Depart¬ 
ment  of  Homeland  Security  from  the  act. 

Among  the  campaign  issues  in  the  defeat 
of  incumbent  South  Carolina  Gov.  Jim 
Hodges,  a  Democrat,  were  his  refusal  to 
release  information  about  an  aide’s 
business  deals  and  allegations  that  his 
director  of  juvenile  justice  shredded 
documents  to  prevent  their  disclosure. 

In  the  race  for  Wisconsin  attorney 

general.  Democrat  Peggy 

Politicians  had  Lautenschlager  beat  a 

better  thin  k  who  adamantly  refused  to 

twice  about  being  release  public  information 
,  ^  under  his  control, 

adversaries  Though  open  govem- 


of  sunshine 
in  government. 


ment  was  not  a  campaign 
issue  in  Washington,  D.C., 
it  was  good  to  see  voters 
cast  write-in  ballots  to 
re-elect  Mayor  Anthony  A.  Williams,  who 
transformed  the  deeply  ingrained  none-of- 
your-business  culture  of  city  bureaucrats. 

There  was  one  disheartening  defeat,  that 
of  Georgia  Gov.  Roy  Barnes,  probably  the 
best  governor  in  the  nation  on  access  issues. 
But  Georgia  Press  Association  Executive 
Director  Robin  Rhodes  said  the  governor- 
elect,  Sonny  Perdue,  has  his  own  strong 
record  on  open  government:  “We  did  lose  a 
champion  of  open  records  and  meetings, 
but  I  don’t  think  we  gained  an  adversary.” 

Judging  by  the  returns,  politicians  had 
better  think  twice  about  being  adversaries 
of  sunshine  in  government.  Americans  on 
Election  Night  spoke  across  party'  lines  to 
insist  yet  again  that  their  public  servants 
must  conduct  public  business  in  public. 
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He’s  been  shaking  things  up 
in  Denver,  but  some  ‘Post’ staffers 
wonder  if  they’ve  seen  it  all  before 


BY  JIM  MOSCOU 

Gregory  L.  Moore  won’t  sugarcoat  his  lesson. 

It’s  September,  early  in  the  school  year,  as  Moore 
sits  on  a  teacher’s  desk  at  the  University  of  Colorado 
at  Boulder’s  journalism  school,  bumming  out  35 
college  students.  After  arriving  at  The  Denver  Post 
as  its  new  editor  nearly  100  days  earlier,  this  is  his  latest  stop,  the 
state’s  biggest  newspaper  training  factory,  in  his  effort  to  get  to 
know  Colorado  —  and  for  Colorado  to  get  to  know  him. 

He’s  trying  to  be  gentle.  Moore,  48,  knows  what  it’s  like  to  be 
eager  and  young.  And  he  knows  how  Colorado  journalism  has 

worked  —  in  part,  like  a  good-ole-boy  net-  Moore  thinks  he  knows  how  to  make 

work.  J-school  graduates  land  a  job,  say,  in  Colorado  journalism  great.  After  16  years 

Boulder,  Colorado  Springs,  or  Fort  Collins,  at  The  Boston  Globe,  seven  as  managing 
then,  after  a  few  years,  knock  on  the  fnendly  editor,  he  has  made  a  bigger  impression  on 
door  of  the  Post  or  Rocky  Mountain  News.  this  local  newspaper  scene  in  his  first  five 

But  a  dogged  student  wants  answers  months  than  some  of  the  wise  heads  whose 

and  asks,  again,  ■‘What  will  it  take  to  get  likenesses  hang  on  the  Denver  Press  Club 

to  the  Post?”  Moore  tells  it  like  it  is,  kids.  walls.  He’s  working  this  city  like  an  East 

Tradition  is  over.  Coast  player.  Breakfasts,  lunches,  dinners 

“I  would  not  want  to  see  more  —  he  wants  to  meet  anyone,  anywhere, 

[University  of  Colorado  grads]  at  the  with  a  bear  handshake,  that  baritone  laugh 

Post,”  he  says.  “I  want  people  with  different  and  just  enough  slang  to  grease  a  conver- 

backgrounds.  So,  go  off  some  place.  Go  do  sation  and  put  you  at  ease.  He’s  got  style, 
different  things,  then  come  back  home  And,  he’s  made  history.  With  The 

knowing  what  needs  to  be  done  here  for  Sunday  Denver  Post  &  Rocky  Mountain 

Colorado  to  be  great.”  News'  circulation  now  at  789,137,  Moore’s 
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AP  Advantage: 
Getting  Ads  in  Your 
Newspaper  Just 
Got  Easier 


AP  Advantage,  the  integrated  ad 
management  service  from  The  Associated 
Press,  makes  it  easier  for  advertisers  to 
buy  multi-market  newspaper  advertising. 

With  our  end-to-end  system  for 
handling  insertion  orders,  ad  material, 
consolidated  tearsheets  and  invoices, 
newspapers  can  accept  and  run  ads 
more  efficiently. 

Electronic  insertion  orders  increase 
accuracy.  Web-based  tools  streamline 
approvals.  Digital  delivery  improves  the 
flow  of  ad  material.  Newspapers  run  the 
right  material,  in  the  right  place,  at  the 
right  time  and  never  lose  direct  contact 
with  advertisers  or  agencies. 

Timely  delivery  of  consolidated 
tearsheets  and  invoices  means  advertisers 
can  process  payment  quickly. 

For  more  details  about  how  you  can 
use  AP  Advantage  to  your  advantage, 
contact  your  local  AP  bureau  chief,  call 
800-823-7.36.^  or  visit  www.apads.biz. 

JmP  Associated  Press 

■  www.ap.org 


In  one  day  in 
1979,  Moore 
scored  three 
bylines  as  a  City 
Hall  reporter  for 
The  Journal  Herald 
in  Dayton,  Ohio, 
and  a  second- 
round  TKO  in  the 
light  heavyweight 
division  of  the 
city's  Golden 
Gloves  boxing 
tournament. 


arrival  makes  the  combined  Sunday  paper 
the  largest  in  the  country,  perhaps  ever, 
with  an  African  American  as  editor.  For 
Moore,  the  job  is  a  prize  he’s  eyed  for  two 
decades  —  a  dream  encouraged,  nudged, 
and  nurtured  by  mentors,  some  black, 
some  white,  all  who  saw  his  future  even 
before  he  did. 

But  now  Moore  aims  to  spin  a  notori¬ 
ously  underachieving  newspaper  into  a 
daily  contender.  His  boss,  MediaNews 
Group  Inc.  Vice  Chairman  and  CEO 
William  Dean  Singleton,  has  asked  him 
to  turn  the  company  flagship  into  one  of 
the  top  five  newspapers  in  America,  an 
ambitious  goal  for  a  paper  that  doesn’t 
have  a  single  foreign  bureau,  struggles  to 
beat  its  crosstown  rival  at  local  news,  and 
has  an  owner  and  publisher  (Singleton) 
once  famous  for  “bare-bones”  newsrooms. 

It  can  be  done,  Moore  says.  Give  me  the 
tools,  give  me  the  resources,  show  me  the 
money,  and  the  Post  will  crack  the  top  10, 
at  least.  The  effort  seems  well  under  way. 
Post  staffers  already  fired,  reassigned,  and 
hired  could  field  a  football  team.  Post 
stories  are  getting  attention  outside 


Colorado.  And,  in  an  industry 
still  spinning  from  layoffs, 
Moore’s  on  a  Grade-A  hiring 
binge  —  thanks  to  that 
parsimonious  owner. 

“Wow,”  says  Post  reporter 
Trent  Siebert.  “The  guy  has 
come  in  and  filled  a  vacuum. 
He’s  dominating.  He’s  running 
a  meritocracy  on  speed  here. 
He’s  a  genius  in  a  freaky  way.” 

Still,  these  are  nerve-racking 
times  for  many  Post  veterans, 
whose  hard-earned  skepticism 
can’t  be  underestimated. 

“We’re  war-weary,”  says  a  longtime  scribe. 
Hearing  that  a  new  editor  wants  to  take 
the  paper  to  “the  next  level”  is  “a  running 
joke,”  he  says. 

Regardless,  the  fact  is,  it’s  time  to  keep 
an  eye  on  Greg  Moore.  Heck,  people  have 
always  watched  the  big  man  (he’s  6  feet  2 
inches  tall),  especially  when  he’s  against 
the  ropes  or  traversing  a  newsroom  in 
those  walloping  strides.  You  can’t  miss 
Moore.  If  he  succeeds.  Rocky  Mountain 
newspapers,  maybe  American  news¬ 
papers,  may  never  be  quite  the  same. 

And  if  he  fails,  well  —  actually,  Moore 
doesn’t  often  let  himself  do  that. 


Even  now  I  can  remember 

Moore  has  roots  deep  in  the  banks  of 
Lake  Erie  —  on  black,  working-class 
Cleveland’s  East  Side.  His  father  worked 
at  a  foundry  and  as  a  handyman.  His 
mother,  a  high-school  graduate,  was  “the 
most  educated  person  I  knew,”  he  says. 
The  local  newspaper?  It  was  “My  Plain 
Dealer,”  his  mother  always  called  it. 

“My  Plain  Dealer.” 

At  Glenville  {continued  on  page  20} 
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-FEATURES  AVAILABLE-  H _ -ANNOUNCEMENTS-  ■  -EQUIPMENT  &  SUPPLIES- 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


Brokers  and  appraisers  for  79  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 


John  Cribb  ■ 
Tom  Karavakis 


Jim  Hicks 
■  Gary  Greene 


CRIBB 

&  ASSOCIATES 

Pubiication  Brokerage  &  Appraisal 
I  104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-586-6774 


ASTROLOGY 


LOOKING  FOR  A  CLEAR-HEADED,  practi 
cal  and  philosophical  astrology  column? 
Planet  Waves  by  Eric  Francis,  seven  years 
running.  (206)  5674455. 


ILLUSTRATOR/GRAPHIC 
_ ARTIST _ 

EDITORIAL  CARTOONS  CARICATURES, 

illustrations  by  John  Pritchett 
www.pritchettcartoons.com 


MOVIE  REVIEWS 


MOVIE  CHOICES  FOR  KIDS 

Weekly  column  attracts  families. 

Email:  moviechoices@cs.com  or  call 
Jean  Joachim  (212)  799-6416  for  samples. 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1169 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNITIES 


BUSINESS  OPPORTUNITY  New  Media 
company  with  proprietary  turnkey  revenue 
solution,  targeted  local  content  and  internal 
ad  server  seeking  qualified  strategic  inves-  I 
tors  and  partners.  Contact  Mr.  Schwartz 
(888)234-5672x  117. 


EDUCATION 


WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHATS  YOUR  PAPER  WORTH?? 

Free  Confidential  Valuation  at 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  (301)  253-5016 
America’s  leading  appraisers  -  Est.  1959 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  CommuniLv 
Newspapers 

Check  our  references 
(214)  265-M30« 
Kickonbachor  F 

673  I  Desct>  Dr..  Dallus 
\v  \\  w  .  r i  c  k e  n  ha c  )i c  r ni 


MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004  ! 


NEWSPAPER  BROKERS 


America's  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Scott  McGraw,  Midwest 
(602)  615-0098 
John  Szefc,  Northeast 
(845)  291-7367 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 

Bill  Eubank,  Southwest/South/Plains 
(832)  594-8263 
www.mediamergers.com 

BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

DORMAN  E.  CORDELL 

Specialty  Enterprises,  Inc. 

13240  Peyton  Drive,  Dallas,  TX  75240 
(972)  9600096,  Fax,  (972)  774-1188 
email:  dcordell@swbell.net 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 


NEWSPAPERS  FOR  SALE 


EAST  TEXAS  WEEKLY,  growing  area, 
large  beautiful  lake,  larger  towns  nearby, 
metro  two  hours  away.  Bill  Berger,  Associ¬ 
ated  Texas  Newspapers,  (512)  476-3950, 
1801  Exposition,  Austin,  TX  78703. 


NEWSPAPERS  FOR  SALE 


For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.-  Est.  1959 


FREE  LIST  OF  newspapers  for  sale  including 
businesses  from  $75,000  to  over 
$500,000  in  annual  gross.  Weeklies 
located  in  lA,  MO,  IL,  CO,  SD,  ND,  MT,  ID 
and  Nova  Scotia.  John  van  der  Linden,  broker 
P.O.  Box  275,  Spirit  Lake,  lA  51360. 
Ph:  (712)  336-2805  Fax:  (712)  3360611 


NEWSPAPERS  WANTED 


WANTED  TO  PURCHASE:  Smalltown 
newspapers  with  paid  circulation  4,000  or 
above  by  award-winning  non-public  group 
that  will  treat  your  employees  and  your 
community  as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (81 5)  648-2856 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelber^all 
StitcherArimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax:  (256)  997-9656 


NEWSTEC,  INC 

Specializing  in  Inserters  and 
Post  Press  Controls  -  •  Installation 
•  Spare  Parts  •  Buy/Sell  used  Inserters 
Terry  Connors,  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
tconn3317@aol.com 


PRESSES 


MOST  EXTENSIVE  SELECTION  OF 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

NOVEMBER  18,  2002 


PRESSES 


DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

'M/orldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C% 

Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


CIRCUUTION  III  PROMOTIONS,  INC. 

Your  telemarketing  partner  into  the  21st 
century!  Bob  Price:  (949)  760-3939 
Circulationiii.com 

CIRCUUTION  SERVICES,  INC. 

The  Prepaid  Telemarketing  Sales  Leader 
Low  Commissions  -  Highest  Quality  Service 
Learn  More  @  www.circulationservices.com 

Todd  Galbate  (970)  493-0470  ext.  107 

LEVIS 

ALL  YOU  NEED  TO  KNOW 
ABOUT  NEWSPAPER 
TELEMARKETING 

Starts/NIE  Fundraising/Stop  Saver 
(800)884-9511 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  7365100 
FAX:  (732)  7365115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCUUTION 
TOM  ZGONC  (800)  7766397 

WWW.PROSTARTS.COM 


WESTPARK  DIRECT 
Intelligent  Circulation  Marketing 

www.westparkdirect.com 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 
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www.editorandpublisher.com 


Phone:  1-888-825-9149  -  CLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLlSHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-INDUSTRY  SERVICES- 


GRAPHIC  DESIGN  SERVICES 


DAILY  NEWS  GRAPHICS  provides  fast,  j 
reliable,  customized  graphics  for  your  i 
newspaper  at  incredible  savings,  Visit  us  at  | 
www.dailynewsgraphics.com. 


PRESSROOM  SERVICES 


ADDING  A  NEW  PRESSLINE?  Let  us  look  ^ 
after  your  investment  in  a  pressroom  or 
building  project.  We  make  sure  you  receive 
all  that  you  expect  and  demand  from  a 
pressroom  expansion.  (Single  width  i 
presses)  Professional  Pressroom  Services  -  i 
Call  Michael  at  (315)  783-3346  I 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 

PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACADEMIC 


PHOTOJOURNALISM 

The  School  of  Journalism  and  Broadcasting 
at  Western  Kentucky  University  seeks  appli¬ 
cants  to  fill  a  position  in  its  highly 
acclaimed,  ACEJMC-accredited  photojour¬ 
nalism  program.  We  want  to  hire  an  accom¬ 
plished  visual  reporter  who  wants  to  help 
shape  the  future  leaders  of  our  profession. 
The  successful  applicant  will  be  appointed 
as  an  assistant  professor  or  as  a  profes-  ! 
sional-in-residence,  depending  on  ^ 
credentials. 

Teaching  assignments  may  include  basic 
photography,  lighting,  picture  stories,  picture 
editing  and  long-term  projects.  There 
are  two  tracks  within  the  photojournalism 
major-Photojournalism  and  New  Media  Pub-  i 
lishing.  The  photojournalism  program  has 
four  full-time  faculty  and  one  adjunct  instruc-  ; 
tor. 

Advanced  degrees  are  desirable,  but  signifi-  ' 
cant  experience  may  substitute.  Starting 
date  for  position  is  August  2003. 

The  School  of  Journalism  and  Broadcasting, 
designated  a  Kentucky  Program  of  Distinc¬ 
tion,  will  occupy  a  new  $18.5  million 
state-of-the-art  building  in  June  2003. 

As  a  university  that  educates  students  of  i 
various  ethnic  and  cultural  backgrounds,  we 
value  having  a  diverse  faculty  and  staff. 
Visit  http://www.wku.edu/Journalism/Photo  : 
for  more  information  on  the  Program. 

Send  letter  of  application,  vita,  official  tran-  : 
scripts  and  three  recent  letters  of  recom-  i 
mendation  to:  Photojournalism  Search  Com-  i 
mittee.  School  of  Journalism  and  Broadcast¬ 
ing,  Western  Kentucky  University,  1  Big  Red 
Way,  Bowling  Green,  KY  42101-3576.  Appli¬ 
cation  review  begins  January  15,  2003,  and 
will  continue  until  a  candidate  is  selected. 
E-mail  address:  journalism@wku.edu  | 

All  qualified  individuals  are  encouraged  to  ; 
apply  including  women,  minorities,  persons  I 

with  disabilities  and  disabled  veterans.  i 

AA/EOE  ; 


ACADEMIC 


THE  UNIVERSITY  OF  MICHIGAN  | 
Department  of  Communication  Studies 
The  Department  of  Communication  Studies  i 
at  the  (Jniversity  of  Michigan  seeks  nomina¬ 
tions  and  applications  for  the  Howard  R. 
Marsh  Visiting  Professorship  in  Journalism,  j 
The  Howard  R.  Marsh  Endowment  provides  ! 
funds  for  a  one-semester  or  one-year  visit  ’ 
from  either  a  distinguished  academic  scholar  ' 
who  studies  journalism  and  news  media 
or  an  eminent  professional  journalist.  The  in-  1 
dividual  selected  for  this  appointment  will  j 
contribute  to  the  education  of  students  in  | 
the  Department  and  College  who  are  studying 
long-range  factors  affecting  the  ability  | 
of  the  news  media  to  perform  their  | 
functions  in  a  democratic  society.  ! 

The  Marsh  Visiting  Professor  will  teach  up  ! 
to  two  courses  per  term,  engage  in  additional  ! 
dialogue  with  students  and  faculty, 
pursue  current  professional  or  scholarly  in¬ 
terests,  and  contribute  to  the  direction  of 
the  Howard  R.  Marsh  Center  for  the  Study 
of  Journalistic  Performance.  The  Center,  lo¬ 
cated  in  the  Department  of  Communication 
Studies,  supports  scholarly  research  on 
democratic  functions  of  the  news  media. 
Nominations  and  applications  for  the  j 
Howard  R.  Marsh  Visiting  Professorship  j 
should  be  directed  to  Marsh  Professor  | 
Search,  Department  of  Communication  j 
Studies,  2020  Frieze  Building,  The  University 
of  Michigan,  Ann  Arbor,  Ml  48109-1285.  i 
Questions  should  be  sent  to 
comm.studies.dept@umich.edu.  : 

Review  of  nominations  and  applications  for 
single-term  or  academic  year  appointments 
that  would  start  in  the  Fall  of  2003  will 
begin  immediately  and  continue  until  the  po¬ 
sition  is  filled.  The  University  of  Michigan  is 
a  non-discriminatory/affirmative  action  em¬ 
ployer.  Women  and  minorities  are  , 
encourage  to  apply. 


VISITING  ASSISTANT 
PROFESSOR 


ALBION  COLLEGE  seeks  three-year  | 

Visiting  Assistant  Professor  of  English 
with  emphasis  in  journalism,  beginning  | 

Fall,  2003.  Qualifications:  MA, 
teaching,  and  appropriate  work  expe-  j 

rience;  Ph.D.s  welcome  to  apply.  The  I 

standard  teaching  load  of  six  courses  j 

per  year  will  encompass  news  and  ! 

feature  writing,  editing,  and  newspaper  { 

production.  Please  see  the  full  position  j 

description  at:  | 

http://www.albion.edu/english/ 
journalismjob.asp 

Send  letter  of  application  and  current 
c.v.  by  December  31  to:  ! 

James  Diedrick,  Chair 
Journalism  Search  Committee  I 

English  Department 
Albion  College 
611  E.  Porter  Street 
Albion,  Ml  49224 


“Making  the  simple  complicated  is 
commonplace:  making  the  compli¬ 
cated  simple,  awesomely  simple, 
that’s  creativity.” 

-  Charles  Mingus 


-HELP  WANTED- 


ADMINISTRATIVE 


CHIEF  FINANCIAL  OFFICER 
Athens-based  private  newspaper  company 
with  33  locations  in  Georgia,  Florida  and 
Carolinas,  seek  CFO.  Prefer  CPA  with 
strong  financial  background.  Direct 
reporting  to  CEO,  internal  audits,  manage 
banking  relationships,  strategic  planning,  di¬ 
rect  accounting  and  human  resources 
team.  Submit  resume  and  salary  history  to: 
dnesmith@cninewspapers.com 


GENERAL  MANAGER 

In  December  2000,  the  Austin  Ameri- 
can-Statesman  acquired  six  community 
newspapers  in  the  Central  Texas  Region. 
We  are  searching  for  a  dynamic  and  sea¬ 
soned  newspaper  professional  to  provide 
executive  leadership  and  vision  for  these 
prize-winning  weekly  community 
newspapers.  j 

This  challenging  and  exciting  opportunity  re¬ 
quires  the  ability  to  implement  and  execute 
innovative  strategies  to  enhance  revenue, 
grow  circulation,  and  manage  editorial  con¬ 
tent  with  the  ability  to  forecast,  report  and 
prepare  month-end  reports  and  an  annual 
budget. 

The  successful  candidate  will  possess  five  j 
years  senior-level  general  newspaper  man¬ 
agement  experience  leading  and  directing 
professionals.  Bachelor's  degree  preferred.  ! 
Requires  superior  interpersonal  skills,  in¬ 
cluding  excellent  communication  skills,  with 
the  demonstrated  ability  to  build  a  cohesive 
and  motivated  team  that  consistently  excels 
and  achieves  success. 

Salary:  Commensurate  with  qualifications  | 
and  experience. 

Benefits: 

•  Medical/Dental  Insurance 

•  Paid  Vacation 

•  401(k)Plan 

•  Tuition  Reimbursement  ! 


Austin  American-Statesman 
Human  Resources  Department 
305  S.  Congress  Avenue 
Austin,  Texas  78704 
Phone:  (512)445-3709 
FAX:  (512)  445-3883 
www.statesman.com/jobs 
E-mail:  aa-sjobs@statesman.com 
EOE 

Pre-employment  Drug  Test 
and  Background  Check  Required 


OUR  MIDWEST  long-established  weekly  i 
newspaper,  part  of  highly-successful  family-  | 
owned  progressive  group  with  dedicated  [ 
long-term  employees,  is  seeking  a  1 
GENERAL  MANAGER  who  also  will  supervise  i 
sales.  Excellent  salary  and  benefits  are  of¬ 
fered.  Generous  bonus  for  profit  perfor¬ 
mance.  Chance  to  earn  equity.  Friendly  | 
hometown  living,  good  neighbors,  excellent  I 
schools,  community  pride,  virtually  no  com¬ 
muting  time.  Access  to  larger  cities.  We 
want  someone  with  proven  record  of  success 
in  media  sales/marketing  who  will 
grow  the  publication  with  their  ability  and 
ideas.  Send  letter  and  resume  to  Box  1 
3122,  Editor  &  Publisher  Classified,  770 
Broadway,  7th  Floor,  New  York,  NY  10003.  i 


ADVERTISING 


NATIONAL  SALES  MANAGER 
Salt  Lake  City 

The  Advertising  Department  of  the  Newspa¬ 
per  Agency  Corporation,  representing  The 
Salt  Lake  Tribune  ano  the  Deseret  News,  is 
looking  for  a  National  Sales  Manager  to  grow 
our  business! 

We  are  looking  for  an  energetic,  positive, 
articulate  professional  with  a  proven  track 
record  of  success  in  National  Advertising 
and  in  managing  sales  teams. 

The  National  Sales  Manager  will  develop  new 
business  within  categories  or  by  assignment 
from  new  accounts  through  telephone  solici¬ 
tation,  written  communication,  and  sales  pre¬ 
sentations. 

Qualified  applicants  will  have  a  work  related 
college  degree  and/or  a  minimum  of  five 
years  outside  sales  experience  plus  four 
years  management  experience.  To  be  suc¬ 
cessful  in  this  position,  you  must  possess 
excellent  communication  skills,  superior 
customer  service  skills,  analytical  skills, 
with  the  ability  to  problem-solve,  maintain 
accuracy  and  pay  attention  to  detail  while 
working  with  advertising  rates,  credit  policies 
and  deadline  schedules. 

In  order  to  make  sales  calls,  a  valid  driver’s 
license,  proof  of  auto  insurance,  and 
access  to  a  dependable  vehicle  are 
required  for  this  position.  (A  current  Motor 
Vehicle  Report  must  be  submitted  at  time 
of  application.) 

If  you  would  like  to  be  considered  for  this 
position  please  mail  resume  attn:  Andrea, 
NAC  Human  Resources  Dept.,  P.O.  Box 
45838,  Salt  Lake  City,  UT  84145. 

FAX:  (801)237-2856,  or  E-mailto: 
akollmar@nacorp.com 
Only  those  individuals  whose  resumes  are 
selected  for  interview  will  be  contacted. 
Equal  Opportunity  Employer. 


ADVERTISING  SALES  MANAGER 
5,000  circ.  Nebraska  daily  seeks  experi¬ 
enced  manager  or  top  sales  producer  to 
lead  our  display  and  classified  team.  Good 
salary  and  bonus  plan.  Resumes  to:  Ad 
Manager,  P.O.  Box  279,  York,  NE  68467. 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


MEDIA  SALES  DIRECTOR:  AL.COM 
This  is  a  senior  position  located  in  the  Bir¬ 
mingham  office  reporting  to  the  CEO.  Re¬ 
sponsible  for  company  revenue  generation 
through  local  advertising  sales  and  motiva¬ 
tional  management  of  the  sales  team.  Re¬ 
quired  experience  includes  progressive  ad¬ 
vancement  in  local  media  sales  and  a  proven 
sales  track  record,  B.S.  in  Advertising, 
Marketing  or  related.  Must  possess  excep¬ 
tional  management,  leadership,  communi¬ 
cation  and  teamwork  skills.  Desire  to  work 
in  a  results-driven  organization  with  a  wide 
range  of  industries  is  required.  Please  for¬ 
ward  your  resume  to:  (205)  322.5357  or 
to:  jobs@al.com 


14  EDITORS;  PUBLISHER  CLASSIFIEDS  NO VEM  B E R  1  8 ,  2 002 
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-HELP  WANTED- 


ADVERTISING 


SALES  MANAGER 

Must  have  a  proven  track  record  in  a  com-  j 
petitive  market.  You’ll  need  newspaper 
sales  management  experience  to  coach 
outside  sales  staff  both  retail  and 
classified;  develop  and  execute  sales  strat-  : 
egies,  budgets  and  promotions;  train,  moti-  j 
vate  and  develop  sales  staff.  The  Herald  &  i 
Review  is  a  daily  newspaper  in  Decatur  Illinois  \ 
owned  by  Lee  Enterprises.  If  you  possess  a 
sense  of  urgency,  know  how  to  generate  re-  | 
suits,  and  have  the  desire  to  coach  ! 
a  great  team-this  is  the  perfect  opportunity 
for  you!  Salary  plus  generous  bonus  oppor-  [ 
tunities  for  success,  excellent  benefits,  j 
Please  send  resume  to: 
tkuhle@herald-review.com  or  Terri  Kuhle, 
Human  Resources  Manager,  Herald  & 
Review,  P.O.  Box  311,  Decatur,  IL  62525. 

Pre-employment  drug  testing/Equal 
Opportunity  Employer 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

CIRCULATION  DIRECTOR 
Looking  for  a  great  opportunity  with  a  well- 
established  community  newspaper?  We  are 
a  high-quality,  family-owned  community 
newspaper  with  a  track  record  of  editorial 
excellence  and  an  upbeat  market.  Outstand¬ 
ing  salary  and  benefit  package  for  the  right 
person.  Explore  joining  our  team.  You’ll  be 
glad  you  did.  Send  resumes  to: 

Box  3140  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CIRCULATION  MANAGER  -  minimum  5  years 
experience  required.  Send  resume  to  The 
Washington  Times,  Art  Farber,  3600  New 
York  Avenue,  NE,  Washington,  DC  20002  or 
Fax  (202)  635-0409. 


HOME  DELIVERY  MANAGER 
The  News-Herald  in  Willoughby  Ohio,  a 
55,000  daily  on  the  Lake  Erie  shore,  has  an 
opening  for  a  Home  Delivery  Manager.  Per¬ 
fect  opportunity  for  the  person  ready  to 
make  the  next  move.  We  offer  excellent 
working  conditions  and  an  outstanding  op¬ 
portunity  to  advance.  Interested  candidates 
can  apply  to  Jeffrey  Schell,  circulation  di¬ 
rector,  News-Herald,  7085  Mentor  Avenue, 
Willoughby,  OH  44094. 

E-mail:  jschell@news-herald.com 


LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
wvi/w.ogdennews.com/opportunities 


CIRCULATION 


RETAIL  MARKETING  OPERATIONS 
MANAGER 

St.  Petersburg  Times,  Florida’s  largest  cir¬ 
culated  newspaper,  is  seeking  a  proven  Op¬ 
erations  Manager  to  lead  the  operational 
side  of  our  single  copy  circulation.  The  se¬ 
lected  candidate  will  be  responsible  for  at¬ 
taining  all  sales  and  operational  goals,  facili¬ 
tate  the  marketing  and  distribution  of  all  sin¬ 
gle  copy  circulation,  and  collection  of  reve¬ 
nues  from  retailers  and  newsracks.  Key 
project  work  as  it  pertains  to  distribution 
will  also  be  a  portion  of  the  assignment. 
The  ideal  candidate  will  possess  exceptional 
leadership,  motivation,  coaching, 
analytic,  and  communication  skills  while 
I  demonstrating  high  energy,  resourceful- 
'  ness,  and  initiative.  Compensation  package 
I  commensurate  with  experience.  Excellent 
'  benefits  package.  Interested  candidates 
may  apply  with  cover  letter  and  resume  to: 

St.  Petersburg  Times,  Brad  Dinkmeyer 
P.O.  Box  1121,  St.  Petersburg,  FL  33731 
Fax:  (727)  893^105 
E-mail:  resumes@sptimes.com 


THE  COLUMBUS  DISPATCH 
Super  Express  Manager 
The  Columbus  Dispatch,  an  award-winning 
[  newspaper  in  Ohio’s  capital  city,  is  seeking 
I  a  Super  Express  Manager. 

I  We  are  seeking  an  experienced  professional 
i  to  direct  and  supervise  the  day-to-day  op¬ 
erations  of  the  Super  Express  staff  within  a 
Dispatch  city  division.  This  person  will  be 
responsible  for  making  daily  contacts  with 
all  staff  members  to  obtain  improved  etfi- 
-  ciency  in  sales,  service,  and  collections. 

I  Maintaining  frequent  contact  with  the  carriers 
;  and  customers  to  solve  subscriber  concerns 
i  will  be  an  essential  part  of  the  job. 
This  person  will  create  and  implement  pro 
grams  to  develop  teamwork  as  well  as 
maintain  and  track  performance  reports  to 
1  monitor  improvement  and  communicate 
progress.  Our  ideal  candidate  will  have  5  to 
,  6  years  of  experience  as  a  District 
■  Manager,  a  demonstrated  desire  and  ability 
!  to  lead  a  team  through  positive  communica- 
'  tion  and  dedication,  completion  of  college 
I  management  courses,  a  valid  driver’s  license, 
and  a  car  for  business  purposes 
with  adequate  liability  insurance  coverage. 

We  offer  a  positive  work  environment  with  a 
competitive  compensation  and  benefits 
package  including  401(k),  health  and  dental 
j  insurance,  tuition  assistance  and  generous 
:  vacation. 

If  you  are  interested  in  this  position,  please 
send  your  cover  letter  and  resume  to:  The 
I  Columbus  Dispatch,  Human  Resources, 

1  5300  Crosswind  Drive,  Columbus,  OH 
'  43228;  fax:  (614)  461-5565;  E-mail: 

I  jobs@dispatch.com 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


EDITORIAL 


ADVANCEMENT 

!  See  how  far  your  career  can  take  you. 
j  www.boonenewspapers.com 

i  West  Coast  daily  seeks  accomplished  jour- 
'  nalist  for  LEHERS  EDITOR/EDITORIAL 
:  WRITER  with  conservative  to  moderate  phi- 
i  losophy.  Minimum  5  years  experience  on 
j  mid-sized  or  major  daily.  Send  resume  to: 

Box  3142,  Editor  &  Publisher  Classifieds 
i  770  Broadway,  7th  Floor 

j  New  York,  NY  10003 


EDITORIAL 


BUSINESS  WRITER 

The  Albany  Herald,  the  leading  morning 
daily  in  Southwest  Georgia,  has  an  immediate 
opening  for  an  experienced  writer  to 
cover  business  and  military  affairs.  To 
apply,  send  your  resume,  cover  letter  and 
four  of  your  best  clips  to  Metro  Editor  David 
Rountree,  P.O.  Box  48,  Albany,  GA  31702. 

Or  E-mail:  davidr@albanyh.surfsouth.com 

COMMUNICATIONS  DIRECTOR 
Texas  association  for  prosecutors  seeking 
person  primarily  responsible  for  bi-monthly 
magazine  editing  and  production,  plus  pro¬ 
ducing  brochures  for  training  and  publica¬ 
tions.  Must  have  at  least  three  years’  ex¬ 
perience  in  editing  and  production  of  publi¬ 
cations.  PageMaker  or  (QuarkXPress  experi¬ 
ence  required.  For  more  information,  see 
job  posting  at  www.tdcaa.com. 

Send  resume  to:  Diane  Beckham 
beckham@tdcaa.com  by  Nov.  25,  2002 


COPY  EDITOR 

The  Press-Enterprise,  the  fastest-growing 
newspaper  in  California  with  a  daily  circulation 
of  185,000,  is  looking  for  outstanding 
wordsmiths.  If  you  are  a  jack  of  all  trades, 
this  job  is  not  for  you.  But  if  you  are  excep¬ 
tional  with  words  and  can  find  holes  in  stories, 
spot  fairness  issues  and  are  a  grammar  ex¬ 
pert,  you  are  exactly  what  we  need. 
Three  or  more  years  on  a  daily  newspaper 
copy  desk  are  required. 

The  Press-Enterprise  is  located  in 
affordable  Inland  Socal  is  an  hour  or  less 
from  most  major  Socal  attractions.  Send  re¬ 
sume  and  portfolio  to  Ray  Griffith,  Training 
Editor,  The  Press-Enterprise,  3512  14th 
Street,  Riverside,  CA  92501. 


COPY  EDITOR/DESIGNER 
Here’s  a  great  opportunity  to  work  for  an 
outstanding  company.  If  you’re  intelligent, 
friendly  and  willing  to  carry  your  share  of 
the  workload,  there’s  a  congenial  copy 
desk  crew  at  the  Yakima  Herald-Republic 
that  would  be  happy  to  have  you.  Familiarity 
with  QuarkXPress,  NewsEdit  and  Photoshop 
are  helpful.  Knowledge  of  FreeHand  with 
graphics  ability  is  a  big  plus.  Reply  with  re¬ 
sume,  references  and  current  work  samples 
to  Human  Resources,  Yakima  Her¬ 
ald-Republic,  P.O.  Box  9668,  Yakima,  WA 
98909. 

We  are  a  member  of  The  Seattle  Times 
group  and  an  equal  opportunity  employer. 


EDITOR 

The  Pittsburgh  Business  Times  is  seeking 
an  editor  to  lead  southwestern  Pennsyl¬ 
vania’s  leading  weekly  business  journal.  Ap¬ 
plicants  should  have  exceptional  writing  and 
editing  skills,  including  experience  with  en¬ 
terprise  journalism,  and  demonstrable  man¬ 
agerial  skills  to  effectively  lead  a  staff  of 
14.  If  you're  interested  in  creating  quality 
journalism  while  living  in  one  of  America’s 
most  livable  cities,  contact  Publisher  Alan 
Robertson  at  arobertson@bizjournals.com. 


REPORTERS:  The  Herald  Bulletin,  a  30,000- 
circulation  daily  just  north  of  Indianapolis 
seeks  two  news  reporters.  We're  looking 
for  writers  equally  adept  at  breaking  news 
and  enterprise  assignments.  Must  have 
daily  experience  or  a  quality  college  intern¬ 
ship.  Apply  to  Patrick  Sanders,  editor.  The 
Herald  Bulletin,  1133  Jackson  Street,  An¬ 
derson,  IN  46015. 


EDITORIAI. 


EDITOR 

United  Church  News,  the  award-winning, 
monthly,  national  newspaper  of  the  United 
Church  of  Christ,  seeks  editor,  effective 
June  1,  2003.  Qualifications:  A  college  de¬ 
gree  in  journalism  or  a  related  field  or 
equivalent  experience:  thorough  knowledge 
of  the  history  of  the  United  Church  of 
Christ,  its  officers,  structure,  and  philoso¬ 
phy;  an  openness  to  a  variety  of  ethnic  and 
cultural  perspectives;  willingness  to  travel. 
The  United  Church  of  Christ  is  a  multicultural, 
multiracial,  open  and  affirming,  acces- 
sible-to-all  organization.  Visit 
www.ucc.org/classifieds  for  position  de¬ 
scription.  Send  resume  and  cover  letter  to: 

Alisa  Lewis,  Human  Resources 
700  Prospect  Avenue 
Cleveland,  OH  44115 
Application  deadline:  February  1,  2(X)3 


EDITOR-INCHIEF 

Award  winning  weekly  business  and  finance 
newspaper  is  seeking  an  Editor  in  Chief  to 
manage  staff  of  15.  The  paper  has 
captured  more  than  300  awards  in  the  last 
10  years  for  editorial  excellence.  Candidate 
needs  to  have  minimum  of  five  years  of 
newspaper  editing  experience,  preferably  in 
business  and  finance  publications.  Excellent 
compensation  and  benefits  program.  FAX 
resumes  to  Cindi  at:  (858)  277-2149,  or 
E-mail  at:  ctyburski@sdbj.com  NO  CALLS. 


EDITOR:  The  Vineyard  Gazette,  the  award¬ 
winning  weekly  newspaper  of  Martha's  Vine¬ 
yard,  IS  seeking  an  editor  to  lead  our  staff 
of  community  newspaper  journalists.  We're 
searching  for  a  candidate  who  is  an  experi¬ 
enced  journalist  with  excellent  news  judgment 
and  solid  management  skills.  Exceptional 
writing  and  editing  skills  are  essential, 
as  well  as  the  ability  to  supervise  the 
day-to-day  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  We  offer  a 
competitive  salary,  benefits  and  401(k)  pro¬ 
gram.  Qualified  candidates  should  send  a 
cover  letter  and  resume  to: 

Richard  Reston,  Publisher 
The  Vineyard  Gazette 
P.O.  Box  66,  Edgartown,  MA  02539 


EXECUTIVE  EDITOR 

The  Centre  Daily  Times,  a  Knight  Ridder 
newspaper  aspiring  to  be  one  of  the 
nation’s  best  small  newspapers  (circ 
25,000  daily,  33,000  Sunday),  needs  an 
Executive  Editor  to  lead  a  staff  of  approxi¬ 
mately  40  employees.  We  re  Pennsylvania’s 
2002  Newspaper  of  the  Year,  and  we’ve 
won  the  Keystone  Award  five  years  in  a 
row.  Can  you  help  us  get  even  better?  The 
Executive  Editor  plays  a  key  role  on  the  op¬ 
erating  committee,  which  sets  the  strategic 
direction  of  our  company,  and  is  expected 
to  represent  the  newspaper  in  our  commu¬ 
nity,  which  IS  home  to  Penn  State. 

The  preferred  candidate  will  have  a  college 
degree,  five  years  management  experience, 
experience  directing  local  news,  and  knowF 
edge  of  PA.  Please  send  a  resume  to 
Centre  Daily  Times,  3400  East  College  Ave¬ 
nue,  Slate  College,  PA  16801  Attn:  Karen 
Mrsa. 
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EDITORIAI. 


FOOD/RESTAURANT  COLUMNISTS 
New  Times  is  looking  for  additional  food 
columnists  for  its  award-winning  weekly 
newspapers.  You  must  be  passionate  about 
food,  knowledgeable  about  the  restaurant 
business  and  able  to  produce  stylish,  opin¬ 
ionated  columns.  Position  may  be  fulltime 
depending  on  writing/editing  experience 
and  willingness  to  relocate. 

New  Times  publishes  magazine-style  weekly 
newspapers  -  covering  local  news,  politics, 
arts  and  music  -  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco,  Ft,  Laud¬ 
erdale,  Cleveland,  St.  Louis,  Kansas  City 
and  Oakland.  Qualified  applicants  should 
send  cover  letter,  resume  and  clips  to  the 
address  below.  BE  VERY  SPECIFIC  ABOUT 
WHICH  NEW  TIMES  CITIES  APPEAL  TO  YOU. 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
No  phone  calls  or  E-mails,  please 


MANAGE  THE  BEST 

New  Times,  the  nation's  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
Its  papers  in  Ft.  Lauderdale,  Kansas  City, 
and  Phoenix.  We're  searching  for 
candidates  who  have  a  fine  touch  with  copy, 
a  firm  grasp  of  magazine-style  journalism, 
and  the  confidence  to  work  comfortably 
with  a  staff  of  award-winning  journalists.  Ap¬ 
plicants  must  have  excellent  news  judgment 
and  solid  management  skills.  The  managing 
editor  will  supervise  the  day-to-day  operations 
of  the  editorial  department  and  help 
staff  writers  produce  quality  news  and  feature 
stories.  Exceptional  writing  and  editing 
skills  are  essential;  the  interview  process 
will  include  an  extensive  editing  test.  New 
Times  offers  competitive  salaries  and  bene¬ 
fits.  Qualified  candidates  should  send  a  cover 
letter,  a  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O,  Box  5970 
Denver,  CO  80217 


REPORTER  &  COPY  EDITOR 
Looking  for  an  accomplished  REPORTER  to 
join  the  award-winning  local  news  staff  of 
The  Journal  Times,  a  32,000  circulation  AM 
daily  which  recently  won  first-place  honors 
for  general  excellence  among  Wisconsin 
newspapers.  The  ideal  applicant  will  be  bill- 
ingual  in  English  and  Spanish,  and  eager  to 
aid  in  the  on-going  efforts  to  improve  the 
newspaper's  coverage  of  a  vibrant  and 
growing  Hispanic  community.  Excellent  writ¬ 
ing,  grammar  and  communication  skills  re¬ 
quired. 

We  also  have  a  career  opportunity  for  a 
COPY  EDITOR  who  can  design  with 
accuracy:  speed  counts.  Individual  should 
have  demonstrated  ability  in  design  and 
editing,  and  commitment  to  drawing 
readers  into  the  paper.  Pagination, 
QuarkXPress  and  Adobe  Photoshop  a  must. 
The  newspaper  is  located  in  an  exciting,  di¬ 
verse  community  midway  between  Milwaukee 
and  Chicago,  on  the  shore  of  Lake 
Michigan.  Submit  cover  letter,  resume  and 
work  samples  to  The  Journal  Times,  212 
Fourth  Street,  Racine,  Wl  53403.  EOE. 


EDITORIAL 


OPENING  FOR 

STAFF  DEVELOPMENT  EDITOR 

The  Arizona  Republic,  Gannett's  largest 
daily  metropolitan  newspaper,  has  an  exciting 
opportunity  for  an  innovative  individual 
to  become  the  new  Standards  and  Staff  De¬ 
velopment  Editor  for  its  newsrooms.  We  are 
looking  for  an  individual  to  lead  and  inspire 
our  journalists  to  provide  more  than  a 
million  readers  the  best  newspaper 
possible  -  every  day. 

This  person  will  possess  proven  motivation 
and  leadership  skills  plus  have  a  zeal  for  de¬ 
veloping  employees  to  achieve  their  goals. 
This  editor  will  take  the  lead  to  ensure  our 
journalists  receive  the  training  and  feedback 
needed  to  continuously  improve  coverage. 
Besides  experience  as  an  editor,  other  nec¬ 
essary  abilities  include  managing  the 
writing,  editing,  and  design  of  news  pages. 
These  attributes  will  be  backed  with  a  Bach¬ 
elor's  degree  or  4  years'  experience  and/or 
training  in  a  related  field.  Required  is  a  mini¬ 
mum  five  years'  newspaper  experience, 
preferably  editing  or  newsroom  management. 
The  Republic  provides  competitive  salaries 
and  a  comprehensive  benefits  packages.  If 
you  are  interested  in  this  opportunity, 
please  submit  your  resume  with  a  cover  letter 
containing  salary  history  to: 

The  Arizona  Republic 
Attn;  Don  Rodriguez 
200  E.  Van  Buren  Street 
Phoenix,  AZ  85004 

Or,  apply  through  our  web  site, 
www.azcentral.com.  At  the  upper  left  of  the 
home  page,  click  on  “Jobs  at  The  Republic” 
and  look  for  “Standards  and  Staff  Develop¬ 
ment  Editor"  in  the  list. 

The  Arizona  Republic  is  an  equal 
opportunity  employer  and  a  drug-free 
workplace. 


PHOTO/GRAPHICS  EDITOR 
If  you  have  a  flair  for  editing  photos  and 
creating  eye-catching  graphics  on  deadline. 
Stars  and  Stripes  is  looking  for  you.  We  offer 
a  competitive  salary  and  benefits,  including 
401(k),  and  the  unique  opportunity  to 
work  for  a  daily  newspaper  that  serves  the 
military  community  overseas.  International 
travel  is  possible.  REQUIREMENTS:  Knowl¬ 
edge  of  digital  and  electronic  photo  equip¬ 
ment,  techniques  and  software.  Knowledge 
of  written  English.  Proficient  in  Photoshop 
and  FreeHand  or  Illustrator  programs. 
Ability  to  work  closely  with  editors  and  su¬ 
pervisors.  Knowledge  of  electronic  graphic 
production.  PREFERRED  REQUIREMENTS: 
Degree  in  photo)ournalism,  graphics/design 
or  comparable  work  experience.  Previous 
newspaper  experience.  Knowledge  of 
QuarkXPress  and  Microsoft  programs  and 
pre-press  production  techniques.  Requires 
some  night  and  weekend  work.  Salary 
range  $35,000-$45,000. 

Send,  E-mail  or  fax  resume  and  work  samples 
to  the  Personnel  Office,  WRAMC,  Building  11 
Room  2-72,  Washington,  DC 
20307-5001.  E-mail:  jobs@stripes.osd.mil 
or  fax  (202)  782-054L  Applications  must 
be  received  not  later  than  the  closing  date 
of  November  25,  2002.  Questions  pertaining 
to  this  announcement  may  be  directed  to  ! 
(202)  782-3043. 


EDITORIAL 


REGIONAL  ECONOMY  REPORTER  | 
One  of  the  biggest  issues  facing  the  state  | 
of  Montana  is  economic  development.  In  a  I 
joint  effort,  five  daily  newspapers  seek  a  re¬ 
porter  with  the  education,  experience  and 
talent  to  bring  a  state-economy  beat  to  life, 
producing  enterprising  stories  and  columns 
that  engage  readers  and  educate  leaders. 
We  need  a  storyteller,  someone  who  can 
spot  and  analyze  trends  and  share  that  i 
knowledge  in  a  way  that  readers 
understand.  We  need  a  reporter  who  knows  | 
the  history  and  promise  of  business,  and 
how  various  states  and  communities  have 
dealt  with  the  ups  and  downs  of  economic 
development.  We  need  a  journalist  who  can 
be  a  catalyst  to  fuel  thorough  discussion  of 
the  state's  economic  future.  This  reporter 
will  be  based  in  Helena,  the  state  capital,  j 
!  and  provide  coverage  for  The  Billings  Ga-  | 
;  zette.  The  Missoulian,  Helena  Independent  [ 
;  Record,  The  (Butte)  Montana  Standard  and  j 
i  Ravalli  Republic,  all  members  of  Lee  Enter-  j 
i  prises  newspaper  family.  Travel  throughout  ! 
the  region  will  be  essential  to  provide  com¬ 
prehensive  look  at  economic  development 
issues  in  several  communities.  A  competitive 
:  salary  and  benefits  package  await  the  j 
i  successful  applicant.  Interested  applicants 
1  should  submit  their  resume,  non-returnable  ] 
'  clips  and  cover  letter  to  Lee  Enterprises, 
c/o  Helena  Independent  Record,  Human  Re¬ 
sources,  P.O.  Box  4249,  Helena,  MT 
59604.  Fax:  (406)  4474092,  E-mail:  j 

peggy_tobin@lee.net  i 


REPORTERS  (2) 

The  Town  Talk,  a  40,000  Gannett  daily  in 
central  Louisiana  seeks  two  talented  report-  , 
ers  with  5-8  years  experience.  Primary  as-  j 
signment  will  be:  (1)  courts  and  legal  issues  j 
and  (2)  municipal  government.  Degree  in  | 
Journalism  or  English  required.  Please  send  | 
resume  and  work  samples  to  Joy  Williford, 
The  Town  Talk,  P.O.  Box  7558,  Alexandria, 
LA  71306  or  E-mail  to: 

personnel@thetowntalk.com  ! 


SENIOR  EDITORS  j 

:  Washington  Blade  gay  newspaper  seeks  ag-  j 
i  gressive  journalists  with  five  years  experience  | 
editing,  headlines,  news/feature  reporting,  fa-  j 
miliar  with  gay  issues,  comfortable  with  dead-  j 
lines.  Competitive  salary/benefits.  EOE.  Send 
;  resumes/clips/references  by  fax  (770) 
j  234-6737,  E-mail  forum@washblade.com,  or  I 
I  mail  to:  Executive  Editor,  Washington  Blade,  [ 
■  1408  U  Street,  NW,  2nd  floor,  Washington, 
DC  20009.  No  calls,  please. 


SPORTS  EDITOR:  35,000  daily  newspaper 
is  looking  for  a  full-time  sports  editor.  Re¬ 
sponsibilities  include  managing  sports  staff 
as  well  as  providing  readers  regional  and 
national  sports  information.  BA  in  i 
journalism,  English,  political  science  or  his-  j 
tory  or  equivalent  work  experience  in  the  j 
;  field  of  print  journalism,  along  with  five  j 
years  experience  as  a  sports  writer  for  a  j 
daily  newspaper.  Send  cover  letter  and  re-  j 
sume  to:Southern  Illinoisan,  710  N.  Illinois 
Ave.Carbondale,  IL  62901.  Pre-employment 
drug  screening  is  required.  EOE  M/F 


EDITORIAL 


SPORTS  REPORTER/OTHER 
Idaho  State  Journal  (17,000,  morning):  im¬ 
mediate  opening  for  sports  journalist  (also 
accepting  resumes  for  expected  openings 
on  news  reporting  and  copy  desk  teams). 
Some  experience  preferred,  but  recent 
grads  considered.  Coverage  duties  include: 
state  university,  7-county  high  school 
region,  community  sports.  Pagination  expe¬ 
rience  helpful.  Apply  with  resume,  clips,  ref¬ 
erences  to:  M.E.  Steve  Miller, 
smiller@journalnet.com,  or  mail  to  ISJ,  P.O. 
Box  431,  Pocatello,  ID  83204. 

Call  S.E.  Brady  Slater  at: 

(208)  239-3124  for  information. 


STAFF  WRITERS 

New  Times,  the  nation's  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  experienced  writers  at  its 
hard-hitting  papers  in  Houston,  Phoenix  and 
Oakland.  We're  looking  for  journalists  who 
understand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  have  a  solid  background  in  news  and  be 
able  to  create  in-depth,  well-crafted  stories 
based  on  solid  reporting  that  explore  the 
issues,  events  and  personalities  of  their 
community.  Phoenix  applicants  should  have 
at  least  five  years  experience;  the  Oakland 
position  is  entry-level.  New  Times  publishes 
magazine-style  weekly  newspapers 
covering  local  news,  politics,  arts  and 
music  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  San  Francisco,  Ft.  Lauderdale, 
Cleveland,  St.  Louis,  Kansas  City  and  Oak¬ 
land.  We  offer  competitive  salaries  and  ben¬ 
efits.  Qualified  applicants  should  send  cover 
letter,  resume  and  clips: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 

rif PI  I  I  I  |i  1 1  II  II I  I  I  ii I  I  M 

"Art  should  force  you  to  understand,  to 
feel.  And  yet  HoIIwoikI  has  seduced  us 
into  Ix-lieving  that  the  only  things  that 
matter  are  those  that  free  us  from  the  dol¬ 
drums  of  our  life,” 

-I>anny('ilover,  actor,  1999 
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www.editorandpublisher.com 


Phone:1-888-825-9149  -  CUSSIFIED  ADVEmiSmt  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELPWANTED- 

HUMAN  RESOURCES 

MAILROOM 

PRESSROOM 

-POSITIONS  WANTED- 


ADMINISTRATIVE 


VICE  PRESIDENT  ! 

DIRECTOR  OF  HUMAN  RESOURCES 
The  Eagle-Tribune  Publishing  Company  is  a  i 
fast-growing,  privately  held  company  j 
seeking  an  innovative,  seasoned  professional 
with  strong  management  skills  to  provide 
strategic  direction  for  the  Human  ! 
Resources  Department.  ! 

As  part  of  our  senior  management  team,  j 
you  will  be  responsible  for  managing  all  as¬ 
pects  of  Human  Resources,  including  com¬ 
pensation,  benefits,  employee  relations,  i 
HRMS,  recruitment  and  retention,  organize-  j 
tional  development,  and  integrating  HR  into  I 
key  business  operations. 

Seven  to  Ten  years  HR  management  experi-  | 
ence  is  required.  Bachelor’s  degree  in  Human  < 
Resources  Management  or  related 
field  required.  Master’s  degree  in  Human  I 
Resources  Management  or  equivalent 
education  and  experience  preferred. 

For  confidential  consideration,  please  forward 
a  cover  letter,  with  salary  requirements,  and 
resume  to: 

Richard  M.  Franks,  Chief  Operating  Officer  ' 

Eagle-Tribune  Publishing  Company  i 

100  Turnpike  Street  ' 

North  Andover,  MA  01845 
Rfranks@eagletribune.com 
Fax  (978)  689-3841 
No  phone  calls,  please 
We  are  an  equal  opportunity  employer  ' 


INFORMATION  SYSTEMS 


CCI/PUBLISHING  SYSTEMS  ' 

DEVELOPMENT  &  SUPPORT 
The  Washington  Post  invites  experienced 
publishing  systems  professionals  to  join  our  i 
Prepress  systems  group  to  develop,  en-  I 
hance,  and  support  mission-critical  i 
prepress  systems  including  CCI  (editorial  : 
and  pagination),  text  and  photo  wire  services,  * 
and  output-related  systems.  Requires 
2-r  years  of  prepress  system  development  i 
and  support  experience,  including  workflow  ! 
analysis.  Postscript  troubleshooting,  digital  ' 
imaging,  proofing,  ad  delivery  systems, 
RIPs  and  page  transmission  systems;  profi¬ 
ciency  wit  Oracle  or  SQL  Server,  and  UNIX;  | 
and  prior  programming/scripting  experi-  i 
ence  with  TCL  (CCI),  VB,  PERL,  or  Java.  ^ 
Bachelor’s  degree  or  equivalent  technical 
training  in  a  related  field  also  required. 

The  Washington  Post  offers  competitive  sal¬ 
aries,  opportunities  for  training  and  career 
advancement  and  excellent  benefits  package. 

To  apply  send  resume  with  salary  re¬ 
quirements  to: 

The  Washington  Post  ! 

E-mail:  seresumes@washpost.com 
We  are  committed  to  diversity  in  the 
workplace  and  promote  a  drug-free  work 
environment 


MAILROOM 


MAILROOM  MANAGER 

108  year-old  family  newspaper  seeks  expe¬ 
rienced  Mailroom  Manager  for  22,000  cir-  ; 
culation  daily  with  some  commercial  j 
printing.  Muller  Martini/Quipp  distribution  I 
equipment.  We  offer  competitive  salary  and  1 
benefits  package.  Contact:  i 

Kyle  Osteen  kosteen@theitem.com  ' 
(803)  774-1254  Fax  (803)  774-1210  i 


PRODUCTION  &  DISTRIBUTION 
THE  COMMERCIAL  APPEAL,  the  number  one 
source  of  information  for  and  about  the 
Mid-South,  is  looking  for  the  right  individual 
to  join  the  management  team  of  our  news¬ 
paper  Production  and  Distribution  Depart¬ 
ment.  As  an  Assistant  Manager,  this  re- 
sults-oriented  person  will  use  their  experi¬ 
ence,  skill,  knowledge,  and  creative  prob¬ 
lem-solving  talents  to  help  program,  sched¬ 
ule,  administer,  and  supervise  operations  in 
packaging  and  distributing  a  quality  product 
to  our  customers.  The  right  person  should 
be  able  to  develop  new  ideas,  and  have  sig¬ 
nificant  experience  in  mid  to  large  size 
packaging  and  distribution  operations  or 
the  equivalent.  Knowledge  of  inserting, 
packaging,  and  conveying  equipment;  ex¬ 
cellent  communications  and  interpersonal 
skills;  and  facility  with  computer  zoning  and 
distribution  software  make  up  the  balance 
of  skills  needed  for  the  right  candidate.  As 
a  leading  property  in  the  E.W.  Scripps 
media  group,  we  offer  very  competitive 
compensation,  benefits,  and  work 
conditions.  Please  send  detailed  resume  to: 
Employment  Coordinator  Charlotte  Cranford 
THE  COMMERCIAL  APPEAL 
495  Union  Avenue,  Memphis,  TN  38103 
E-mail:  hr@gomemphis.com 
Fax:  (901)529-2618 


MARKET  RESEARCH 


NATIONAL  SALES  AND 
MARKETING  DIRECTOR 
Highly-respected  independent  newspaper 
company  with  20,000,  7-day  circulation  and 
60,000-h  TMC  operation,  and  weeklies  and 
strong  niche  products,  in  Midwest  seeks 
leader  of  staff  of  10  sales  reps  in  three  de¬ 
partments.  Position  also  includes  total  com¬ 
pany  marketing  responsibilities.  Strong  can¬ 
didates  will  have  minimum  of  3  years  expe¬ 
rience  with  national  and  major  accounts. 
Newspaper  management  and  P&L  experi¬ 
ence  a  must.  You  will  have  the  advantage  of 
working  with  an  independent  newspaper 
family  experiencing  both  advertising  and  cir¬ 
culation  growth  through  investing  in  quality 
improvements,  new  products  and  acquisi¬ 
tions.  Total  salary  package  opportunity  up 
to  $80,000  per  year  based  on  experience 
and  results.  Send  resume  in  complete  confi¬ 
dence  to  Box  3137,  Editor  &  Publisher 
Classified,  770  Broadway,  7th  Floor,  New 
York,  NY  10003. 


ASSISTANT  PRESSROOM 
MANAGER  -  TRAINER 

Join  Philadelphia’s  largest 
cold  web  printer  and  earn 

S75,000  Annually  * 
Performance  Bonus 

Bartash  is  a  7  day,  24  hour  printing 
operation  that  seeks  an  experienced 
pressroom  supervisor  that  can  assist 
the  manager  in  the  daily  operations  of 
a  commercial  printing  shop.  Ideal  can¬ 
didate  will  have  experience  with  Goss 
and  Tensor  presses,  on-line  glue  and 
trim  books  and  extensive  4-color.  The 
candidate  must  have  the  ability  to  train 
press  crews  on  proper  printing  proce¬ 
dures.  This  is  a  high-profile  position 
that  requires  strong  verbal  and  written 
communication  skills.  Submit  resume 
to: 

Bartash  Printing 
Attention:  Edward  Vucis 
5400  Grays  Avenue 
Philadelphia,  PA  19143 
Phone:  (215)  724-1700 
Fax:  (215)  724-3948 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS  SPECIALIST 
Publicize  news  and  information  about  Duke 
University,  with  an  emphasis  on  developing 
professional  contacts  with  major  news  media 
and  a  secondary  focus  on  writing 
stories,  providing  strategic  communications 
advice,  and  creating  materials  for  the  web. 
Preference  will  be  given  to  those  with  expe¬ 
rience  in  academic  communities,  who  un¬ 
derstand  issues  affecting  major  research 
universities,  and  who  have  a  familiarity 
working  closely  with  the  news  media.  Web 
experience  is  a  plus.  Competitive  salary  and 
excellent  benefits. 

To  apply,  please  apply  online: 

http://www.hr.duke.edu/ 
and  insert  CAM42070-082102  in  the  Requi¬ 
sition  field.  Also,  send,  writing  samples  to 
PR  Specialist  Search  to  Box  90563,  Duke 
University,  Durham,  NC  27708  or  via  E-mail 
to  keith.lawrence@duke.edu.  EEO/AA 


SALES  DIRECTOR/PUBLISHER/GENERAL 
MANAGER:  Sales  Team  falling  asleep?  Let 
me  help  put  the  fire  back.  Seasoned  sales 
executive  with  over  22  years  publishing  ex¬ 
perience.  Call  (954)  452-3371  or  E-mail 
sunpub@bellsouth.net  for  FREE  Brochure. 


CIRCULATION 


CIRCULATION  SALES:  Experienced  profes¬ 
sional  seeks  sales/distnbution  opportunity. 
Eastern  Zone  2.  Phone/Fax  (631)  588-2735 


EDITORIAL 


JOURNALIST  with  more  than  20  years  expe¬ 
rience  in  finance,  marketing  and  technology 
seeks  editing  or  writing  spot  in  New  York 
City  or  Northern  New  Jersey.  E-mail: 
dtomasula@hotmail.com 


MANAGING  EDITOR  of  associabon 
publishing  group  and  veteran  Washington 
reporter  seeks  public  affairs,  media  relations 
or  communications  position  in  Northern  Vir¬ 
ginia.  Extensive  Capitol  Hill  and  Executive 
Branch  reporting  experience.  Currently 
responsible  for  editing  and  production  of 
books,  newsletters,  directories  and  on-line 
products.  Call  (703)  278-8560  or  E-mail: 
editorgifford@aol.com 


TALENTED  10-year  reporting  pro  wants  to 
recharge  his  batteries.  If  you  want  a  hard¬ 
working  generalist  who  writes  lots  of  solid 
copy,  let’s  talk.  Call  or  E-mail  Brad  Buck: 

(352)  475-3249 
bradbuck853@hotmail.com 


TRUTH  SEEKER  WANTS  NEW  ADVENTURE 
Creative,  tenacious,  people-oriented  writer 
interested  in  media  leadership  seeks  edito¬ 
rial,  marketing/PR,  or  interdepartmental 
role.  Please  view  my  home  page  at: 
http://hometown.aol.com/ 
patriciawalshl  3/resume.html 
If  you’re  a  former  Gannett,  NYTRNG,  AP, 
Providence  Journal  or  Attleboro  Sun  Chroni¬ 
cle  colleague  who’d  just  like  to  get  in  touch 
I’d  love  to  hear  from  you,  too. :-) 

PatriciaWalshl3@aol.com 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 

Editor  &  Publisher 


visit  our  website  at 
www.editorandpublislier.com 


www.editarandpubllsher.com 
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i  {continued from  page  2}  and  subways 

‘  like  urban  dust  bunnies.  But  simply 
handing  out  thousands  of  free  news¬ 
papers  does  not  a  sound  business  make. 

1  At  some  point,  you  run  out  of  money. 

A  daily  newspaper  —  something  Metro 
aspires  to  be  but  clearly  is  not  —  relies 
heavily  on  prepaid  classified  and  auto 
sections  and  this  is  something  the  quick- 
read  Metro  will  never  have.  In  fact,  in 
!  Boston,  it  has  co-opted  the  successful 
Boston  Globe  help-wanted  section 
“BostonWorks”  and  runs  it  on  Monday 
I  within  Metro  itself,  further  helping  the 
i  daily,  not  Metro,  to  solidify  this  niche 
j  revenue  stream.  Conversely,  alternative 
:  weeklies  rely  heavily  on  local  entertain- 
j  ment-style  advertising,  and  this  is  some¬ 
thing  that  at  least  Boston  Metro  has  had 
little  success  in  attracting.  The  monthly 
on-campus  spinoffs,  too,  are  simply 
I  nowhere  to  be  found.  If  you  have  a  copy, 

;  mail  it  to  me.  Add  to  this  the  fact  that  the 
i  paper  itself  has  easily  the  highest  return 
rate  among  all  the  papers  in  and  around 
!  Boston,  something  Gallup  fails  to  report 
;  on,  and  you  see  why  no  one,  not  even  the 
j  Boston  Herald  with  its  recent  dip  in 
circulation,  is  seriously  worried  about  it. 

Alternative  weeklies  are  the  print 
medium  of  choice  for  the  18-to-34 
generation,  and  have  been  for  decades.  I 
1  seriously  doubt  that  either  of  the  Chicago 
I  daily  upstarts  mentioned  in  Moses’  article 
i  paid  any  attention  to  Metro.  Most  likely, 

j  they  were  more  seriously  looking  at 
I  Newcity  and  the  Reader. 

JEFF  LAWRENCE 

PUBLISHER 
Boston’s  Weekly  Dig 

ONTimCKINiNTIIEIIl 

As  I  AM  IN  THE  PRINT-PUBLISHING 

business,  I  have  been  following  the 
development  of  the  Chicago 
papers  targeted  to  younger  people  [“Metro 
finds  youth  no  obstacle”]. 

Recently,  I  spent  several  hours  in  the 
Montreal  subway  questioning  young 
;  people  on  their  newspaper  reading  habits. 
The  vast  majority  of  young  people  that  I 
questioned,  both  males  and  females,  were 
in  college,  trade  schools,  or  university. 

I  Unquestionably,  a  very  small  minority 
I  read  the  regular  daily  newspapers. 

However,  a  vast  majority  actually  read  the 
Metro  paper  available  free  in  the  subway. 
And  most  of  those  readers  claimed  that 
their  friends,  who  are  also  at  school  with 
I  them,  read  this  paper.  Their  interest  was 


captured  by  the  very  short  articles,  which 
:  they  claimed  kept  them  informed  about 
!  news,  sports,  and  entertainment. 

I  NICHOLAS  THEODORE 

'  MAGAZINE  PUBLISHING  AND  MEDIA 
j  CONSULTING 

Montreal 

SWEET  BIRD  OF  YOUTH 

I  TRULY  ENJOYED  ChRIS  NaMMOUR’S 
column  [“News  on  dead  trees  is 
now  a  dead  idea,”  Oct.  14,  p.  33]. 

It  brought  to  mind  the  the  days  when  I 
I  was  young,  hip,  and  idealistic.  I  even 
I  wrote  a  paper  about  how  “videotext” 

I  would  be  the  death  of  newspapers. 

I,  too,  was  wrong. 

Chris  writes  about  “the  eye-straining 
print,  the  obtrusive  advertisements  — 
why  deal  with  that  when  I  can  get  the 
reporting  and  shopping  advice  and 
listings  I  need  off  a  Web  site?”  I  hate  to 
belabor  the  ob\aous,  but  Chris  just 
described  many  Internet  sites,  including 
the  ones  he  visits.  Therefore,  I  have  a 
hard  time  accepting  that  his  stated 
objection  to  newspapers  is  anything 
more  than  his  perception  of  what’s  cool 
i  in  a  generation  of  “kids  [who]  grew  up 
wTth  the  fastest  and  most  far-reaching 
communication  tool  in  history  at  the  tip 
of  their  fingers.” 

Chris  is  very  intelligent  and  self- 
assured.  However,  he  didn’t  detail  how 
he  obtains  local  news.  I’m  guessing  it’s 
not  from  National  Public  Radio  or  The 
Washington  Post’s  Web  site.  The  truth  is, 
he’s  young,  single,  doesn’t  own  a  home, 
doesn’t  vote  in  local  elections,  doesn’t 
have  a  daughter  in  a  crowded  classroom, 
doesn’t  worry  whether  Ed’s  business 
down  the  street  is  making  it  in  the 
current  economy.  He  doesn’t  need  to 
rely  on  local  news,  yet. 

That’s  cool.  Chris  has  the  freedom  to 
be  very  urbane  while  he  sips  mocha  latte 
and  discusses  A//  Things  Considered.  It 
all  will  change  in  a  few  years  as  he 
discovers  the  importance  of  keeping  in 
touch  with  local  news  that  affects  him 
in  a  very  specific  sense  versus  the 
pontificating  on  world  events  that, 
while  important,  will  not  impact  the 
class  sizes  in  his  daughter’s  school.  At 
that  point,  he  will,  like  it  or  not,  be 
forced  into  that  “early-morning  trudge 
to  retrieve  a  soggy  mass  of  pulp.” 

You  will  become  your  parents,  Chris. 
Sorry.  Embrace  your  future.  A  picture  of 
your  son’s  winning  soccer  goal  likely  vvill 


appear  on  the  third  page  of  the  sports 
section.  And  the  local  newspaper  won’t 
put  it  online  for  free  for  you.  We  are  a 
little  smarter  than  that.  And  you’ll  want 
to  treasure  it  on  the  fridge  until  it 
becomes  yellow  or  until  his  next  goal. 

Seriously,  Chris  does  make  some  great 
points  about  big  metro  papers  attempting 
to  get,  uh,  jiggy  with  young  readers  by 
publishing  allegedly  hip  offshoots.  The 
same  publishing  geniuses  who 
abandoned  young  readers  by  dismantling 
the  local-news  franchise  are  now 
attempting  to  lure  them  back  like 
wolves  in  sheeps’  hip-hop  clothing  — 
underwear  label  exposed  and  all.  If 
they  think  they  are  fooling  anyone,  that 
is  truly  a  dope,  I  mean,  dopey  concept. 

Young  readers  care  about  their 
community.  Or  they  would  like  to  know 
what  they  should/could  care  about.  (This 
is  one  of  the  most  active  generations  of 
volunteers  ever  documented.)  They  like  to 
see  reflections  of  themselves,  but  they 
don’t  like  to  be  talked  down  to  as  if  they 
are  a  shopping  pattern  or  marketing 
opportunity.  They  want  to  see  news 
reported  in  clear,  concise  formats. 

Yes,  they  are  largely  like  all  other 
groups  of  readers  that  newspapers  need 
to  continue  to  attract  in  larger  numbers. 

But  here’s  the  brutal  truth:  Sometimes, 
the  local  newspaper  is  simply  not  going 
to  be  very  relevant  ’twixt  12  and  20-some- 
thing.  After  you  give  up  your  paper  route 
and  go  off  to  save  the  world,  tax  increases 
and  school-board  elections  couldn’t  be 
more  mundane.  I  know:  I  lived  it.  But 
then  you  realize  that  your  best  purpose  in 
life  might  be  to  be  a  great  dad,  husband, 
community  leader,  citizen,  activist. 

And  that’s  the  bait  that  a  good 
newspaper  will  use  to  lure  Chris  out  to 
the  driveway  every  morning,  unless  his 
future  local  newspaper  offers  the  more 
convenient  porch  delivery. 

Word,  and  I  mean  the  printed  word, 
is  a  powerful  motivator  when  applied 
in  ways  that  are  most  relevant  to  the 
reader.  It  will  keep  all  newspapers  — 
even  big,  bad,  metro,  nonhip  ones  — 
alive  in  the  near  term.  We’ll  be  here 
when  you  need  us,  Chris.  We  could  be 
printed  or  we  could  be  electronic,  but 
youll  need  us,  and  we’ll  count  you  as  a 
reader,  nonetheless. 

Which,  by  the  way,  is  totally  sweet. 

MARK  M.  SWEETWOOD 
PUBLISHER 
Kane  County  Chronicle 
Geneva,  Ill. 
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{continued from  page  12}  High  School,  v 
a  big-city  black  school,  Moore  nailed  c 

grades  and  charmed  classmates.  :  t 

Muhammad  Ali  was  his  idol,  boxing  his 
sport.  His  basement  held  a  homemade  v 
boxing  ring,  where  “we  settled  neighbor-  1 
hood  disputes,  sold  tickets  even.”  But  F 

Moore  grew  up  sheltered,  from  whites:  J 

“I  kept  hearing  the  basic  old  saw,  ‘You  e 
got  to  work  twice  as  hard  as  they  do. ...  ;  J 

They’re  different. ...  They’re  smarter.’”  i  p 
Moore  was  accepted  at  Ohio  Wesleyan  e 

!  University'  in  1972.  But  one  more  lesson  t 
awaited  him  in  Cleveland.  A  week  before  L 
college,  his  parents  split  up,  his  mom  t 

taking  his  three  younger  sisters  and  baby  f 
brother.  He  helped  her  move  all  the  L 

furniture  out.  His  father  came  home  J 

from  work  that  night  and  “went  ballistic,”  ;  e 
feeling  Greg  had  committed  “the  c 

ultimate  betrayal.”  But,  Moore  says  e 

now,  “I’m  very  proud  of  what  I  did.  I  s 

think  I  made  the  right  call. 

“So,  you  see?”  he  adds,  sitting  in  his  t 
shiny,  new  Post  office.  “I’m  used  to  \ 

making  tough  decisions.”  r 

At  college,  he  took  a  double  major  —  1 

political  science  and  journalism  —  and  I 

was  “the  life  of  the  party,”  says  Verne  t 

Edwards,  Moore’s  college  adviser.  He  t 
loved  politics,  but  found  journalism  pure,  , 
honorable.  And  when  he  worked  on  the  ■  i 
college  newspaper  and  didn’t  like  its 
minority  coverage,  he  started  his  own:  a 

The  Witness,  which  continued  publishing  1 
10  years  after  his  graduation.  It’s  still  one  I 
of  Moore’s  proudest  achievements.  " 

“Oh,  he  desperately  - 

wanted  to  work  in  THE  WITNESS 

Cleveland,”  Edwards  MOVIE  SEUEIE  BETURMID  2;c 

says.  But  first  he  landed  flLM  DEBATE  CONTINUES 

at  The  Journal  Herald 
in  Dayton,  Ohio, 
covering  City  Hall.  , 

There,  on  Jan.  16, 1978,  i 
at  24  years  old  and  178  ■ 

pounds,  Moore  stepped  damage“2HOMI 

^ '  into  the  Golden  Gloves 
ring  as  “The  Blue 
Bomber.”  Two  rounds 
later,  he  knocked  out  | 

his  opponent.  The  next 
fight:  TKO  in  the  third, 
but  Moore  perforated 

his  eardrum.  At  his  _ 

mother  s  plea,  he  Bearing  Witness:  Unh 

retired,  walking  away  college  paper,  Moore  : 
a  bit  battered,  but  with 
this  lesson:  “I  knew  I’d  regret  it  if  I  never  t 
did  it  [Golden  Gloves],”  he  says.  “And  I 
now  knew  what  it’s  like  to  be  one-on-one,  e 
when  you  only  have  yourself  and  your  ( 
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Bearing  Witness:  Unhappy  with  his 
college  paper,  Moore  started  his  own. 


wits.  Very  few  people  will  ; 
understand  that  —  unless 
they’ve  been  a  boxer.” 

He  still  wanted  to 
work  for  Mom’s  “My 
Plain  Dealer.”  And  in 
February  1980,  Robert  G.  ^ 
McGruder,  the  paper’s  city  \ 
editor,  hired  Moore. 

McGruder  was  the  most 
powerful  black  editor  he’d 
ever  known,  and  talked  of 
being  editor  of  The  Plain  [aH 
Dealer.  “I  didn’t  know  a 
black  man  could  do  that,”  ■III 
Moore  says.  Two  years  The  late  Bob  M 
later,  McGruder  made  ^  mentor  and  rc 
Moore  the  paper’s  statewide  political 
editor.  In  1986,  however,  Moore  got  the 
call  from  The  Boston  Globe,  and  moved 
east,  with  his  wife,  Sheila,  and  their  baby 
son,  Michael. 

Meanwhile,  McGruder’s  hope  of 
becoming  The  Plain  Dealers  top  editor 
was  dashed.  A  few  years  later,  he  moved 
north,  landing  the  top  job  at  the  Detroit 
Free  Press.  Moore  watched  that,  and 
learned:  sometimes  a  man,  especially  a 
black  man,  has  to  hold  his  tongue  and 
travel  to  find  his  own  mountaintop. 

Boston  braider 

Moore  arrived  at  the  Globe  as  an 
assistant  metro  editor,  but  rose  quickly,  in 
1987,  to  city  editor.  “Man,  I  was  nervous!” 
he  says.  So  he  called  McGruder.  “He  said, 
‘Take  control  of  the  room.  And,  if  you’re 
-  1  afraid,  don’t  show  it.’” 

ITNESS  So  when  trouble 

STD  2;c  found  Moore,  he  stayed 

[  CONTINUES  in  the  ring,  handling 

in  1989  the  public 
I  outcry  surrounding  the 
coverage  of  the  killing 
of  Carol  Stuart,  an 
8-months-pregnant 
w’hite  woman,  by  her 
husband,  Charles  (who 
claimed  a  black  man 
shot  her).  A  racially 
1  tense  story,  in  a  racially 
:  tense  town,  but  Moore, 
the  story’s  editor,  hit 
j  the  radio  talk  shows 

_ and  TV,  sparring  with 

nhappy  with  his  the  critics,  “his  public 
e  started  his  own.  crucible  moment,” 

says  Mark  Jurkowitz, 
the  Globe's  media  critic. 

In  1994,  Moore  was  named  managing 
editor.  Sixteen  Pulitzer  Prize  nominations 
(and  four  \vins)  followed,  along  with  a 


string  of  national  stories. 
Then  came  the  summer 
of  1998,  “the  hardest  '  \ 

time  I’ve  ever  had  in  the  j 
business,”  he  admits, 
with  columnist  Mike 
Barnicle  suspended  and 
then  forced  to  resign 
after  being  accused  of 
copying  and  fabricating 
commentary.  Around 
the  same  time,  Patricia 
Smith,  a  Moore  protege, 
was  caught  inventing 
quotes  in  a  column  that 
The  late  Bob  McGruder  served  as  he  himself  edited, 

a  mentor  and  role  model  for  Moore.  Again,  Moore  takes 
punches,  uses  the  ropes,  stays  on  his  feet. 

Then  the  crucial  round:  In  July  of  last  ' 
year,  Martin  Baron,  executive  editor  of 
The  Miami  Herald,  was  plucked  by  the 
New  York  Times  Co.  as  the  Globe's  first 
Jewish  editor  and  the  first  outsider  to 
head  the  newsroom  in  years.  It  stunned 
Moore.  Globe  tradition  was  dead.  Some 
read  more  into  it.  “For  the  premier  indus-  j 
try  jobs,  the  prestige  jobs,  blacks  are  not  ' 
getting  the  nod,”  says  one  minority  Globe 
editor,  a  Moore  fan.  “You  start  to  wonder 
if  this  is  the  way  things  really  are.” 

Moore  dodges  that  blow,  too:  “Yeah,  I 
deserved  an  interview. ...  I  also  learned, 
a  long  time  ago,  a  black  man  being  angry 
gets  you  ignored.” 

Mile  High  game  plan 

while  Moore  thrived  at  the  Globe, 

The  Denver  Post  newsroom  was  getting 
pummeled.  A  newspaper  war  with  the 
Rocky  Mountain  News  had  all  of 
management’s  attention  and  money. 

Turnover  was  rampant,  morale  low.  The 
Post  was  editor’s  hell,  averaging  a  new 
leader  every  three  years. 

Sure,  they  pulled  in  a  Pulitzer  in  2000 
covering  the  massacre  at  Columbine  High 
School  in  nearby  Littleton.  But,  while  the 
decade  started  strong  with  Editor  Gil 
Spencer,  it  crumbled  when  he  retired  in 
1993.  Next  up,  notes  Singleton,  was  “Neil 
[Westergaard],  who  just  wasn’t  up  for  the 
job. ...  Then  Dennis  [Britton]  ...  who 
couldn’t  connect  with  the  staff.”  And, 
finally,  Glenn  Guzzo,  who  “crawled  into 
his  office  and  shut  the  door.”  | 

Moore  knew  Denver  journalism,  and  [ 

he  wasn’t  impressed.  In  1997-98,  recently  j ; 

divorced,  he  was  dating  Nina  Henderson, 
a  top  executive  at  Black  Entertainment 
Television.  Nina  lived  in  the  Mile  High 
City.  “I  realized  I  liked  the  place,  but  I 
hated  the  papers,”  he  admits.  “I’d  drive 

_ _ jj 

www.editorandpublisher.com 


l/DETROIT  FREE  PRESJ 


EDITORe:^ 

PUBLISHER  ANNUAL  DIRECTORIES 

Order  Your  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  oround  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpoper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canodian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  ond  demographic  projections  and  much  more! 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  lor  information  on  our  CD-ROMs,  coll  1-888-612-7095. 


EDITORS 

PUBLISHER 


INTERNATIONAL  YEARBOOK 


□YES!  Please  rush  my  order  of  the  [(Btor  £  PiMsher  International  Year  Book  in  the  format  and  version  I  have  chosen. 


Name. 
Title _ 


Your  Business  (Check  one 


Company- 
Address  _ 
City _ 


Stale . 


Zip. 


QTY: 

(  )  3-Volume  Set:  S205  each 
(  )  Volumes  1  &  3:  $1 55  for  both 

I  )  Volume  1  only;  $130  each 
(  )  Volume  2  only:  S1 1 5  each 

I  )  Volume  3  only:  $55  each 
I  )  CD-ROM  version  of  the 
International  Year  Book  $895 
(Purchose  includes  Vols.  1  &  3  of 
the  printed  edition). 

For  CD-ROM  information,  call 
1-800-336-4380  ext.l. 


J  Check  Amount  Enclosed  $ _ 

(Payable  to  Mtor  t  PMshtf  Yeor  Book  in  US  dollars  only. 
All  orders  shipped  outside  U.S.  and  Conodo.  please  odd  SCSI 


Charge  my:  □  VISA  J  MC 

Account  # _ 

Signature _ 

Phone  # _ 

Fax# _ 


JAMEX 

Exp.  Date. 


Poyment  must  acrompony  oil  orders  CA,  (0.  0(,  FI,  GA,  IL.  MA,  MD.  NV. 

NY,  OH  and  TX  residents,  pleose  odd  omopricte  soles  tax.  Conoda  resi¬ 
dents  pleose  add  GST.  No  shipping  to  PO.  boxes  All  CD-ROM  soles  ore  linol. 


1.  J  Newspaper 

2.  J  Newspaper 

Equip.  Mfr. 

3.  J  Syndkote/ 

News  Servke 

4.  J  Ad  Agency 

5.  J  Public  Relations 

firm 

6.  J  Legal  firm 

7.  J  Government 

8.  J  Mil.  -  General 

9.  J  Mfr.  -  Auto 

&  Truck 

10. -l  Mfr.  Food 

11.  J  Service  Industry 

12.  J  University/ 

Pubik  library 

1 3.  -I  Financial 

14.  J  Retail 

1 5.  J  Public 

Transportation 

16.  J  Individual 


category  only). 

J  Publishing  other 
then  Newspaper 
J  Reol  Estate 
J  Food:  Rest./ 
Whlsle 

_l  Insurance 
J  Media 
-I  Non-profit 
J  Recruiter/ 

Empl.  Agency 
J  Mktg./Reseorch 
J  Utility 
J  Entertainment 
J  Book  Dist. 

J  Franchise 
_1  School/Univ. 

J  Supermarket 
J  Drug  Store 
J  Hospital 
J  Graphk  Arts/ 
Printing 
J  Other: 


EDITORtY 

PUBLISHER 


MARKET  GUIDE 


□YES!  Please  rush  my  order  of  the  Editor  i  Publisher  Market  Guide 
in  the  formot  I  hove  chosen. 

Nome _ 

Title _ 

Company _ 

Address - 

City _ 


State . 


Zip. 


QTY: 


)  Market  Guide 
ot  $145  each 


J  Check  Amount  Enclosed  $ _ 

(Payoble  to  Editor  I  Pitb^sher  Year  Book  in  US  fktHars  only. 

U.S.  ond  Conodo  shipping  and  hondling  pteose  odd  $12,  foreign  odd$45) 


Charge  my:  JVISA  JMC 

Account  # _ 

Signature _ 

Phone  # _ 

Fax# _ 


JAMEX 

_ Exp.  Date. 


Paymenl  must  accompany  all  otdtrs.  CA,  CO,  DC.  FL,  GA,  II,  MA,  MD,  NV. 
NY.  OH  ond  TX  tesidenh,  please  odd  opptopnale  soles  lax  Conodo  resi¬ 
dents.  please  odd  GST.  No  shipping  to  rO  boxes.  All  CO  ROM  soles  ore  linol 


Your  Business 
(Check  one  category  only). 

1.  J  Newspaper 

2.  J  Newspaper  Equip.  Mfr. 

3.  J  Syndicate/News  Servke 

4.  J  Ad  Agency 

5.  J  Pubik  Relations  firm 

6.  J  Legal  firm 

7.  J  Government 

8.  J  Mfr.  -  General 

9.  J  Mfr.  -  Auto  &  Truck 
to.  J  Mfr.  -  Food 

II  .  J  Service  Industry 

12.  J  University/ 

Public  Library 

13.  J  Financial 

14.  J  Retail 

15.  J  Public  Transportation 

16.  J  Individuol 

17.  -I  Publishing  other 

than  Newspaper 

18.  J  Real  Estote 
19  J  Other: 


YEARBOOK 


YEARBOOK 


EDITOR 

PUBLISHER 

ANNUAL  DIRECTORIES 

All  the  critical  data 


BOOK 

WHO’S  WHERE 


7H.^ 


MAHKI  I 
4  Cl  U)i: 


you  need  —  right 
at  your  fingertips! 

For  faster  service,  or  for  information 


on  our  CD:ROMs,  call  toll-free 


El  2002  1-888-612-7095 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CIASS  MAIL  PERMIT  NO.  581  NEW  YORK  NY 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
INTERNATIONAL  YEARBOOK 

770  BROADWAY 

NEW  YORK  NY  10211-2747 

I.mIIII . I.I.mII...II..I.II.mI.I..II...I.I.I.I 


CLOCKWISE  FROM  TOP  LEFT:  LYN  ALWEIS/THE  DENVER  POST;  LYN  ALWEIS/THE  DENVER  POST:  KATHRYN  SCOTT  OSLER/THE  DENVER  POST;  LYN  ALWEIS/THE  DENVER  POST;  JONATHAN  WIGGS/THE  BOSTON  Gl 


all  over  just  to  find  The  New  York  Times.” 

But  in  May  2000,  with  the  E.W. 

Scripps  Co.’s  Rocky  bleeding  red  and 
MediaNews  Group’s  Post  in  the  black,  a 
truce  was  called.  The  Denver  joint 
operating  agreement  was  born,  with  the 
Post  claiming  victory.  The  Rocky  would 
publish  Saturdays,  the  Post  Sundays  — 
No.  5  in  circulation  in  March  of  this  year. 

Singleton  names  himself  the  Post’s 
publisher,  a  position  he’d  held  just  once, 
in  the  late  1980s.  He  wants  his  own 
editor.  So  he  mines  his  favorite  U.S. 
paper:  The  Boston  Globe.  “I  called 
[Editor  Matthew  V.]  Storin  ...  and  I 
asked,  ‘Who  was  most  responsible  for  the 
excellent  product  the  Globe  was  putting 
out?’”  Singleton  says.  “Moore,”  was  the 
reply.  In  August  last  year, 

Singleton  makes  the  call. 

Baron  had  just  arrived 
in  Boston,  emotions  were 
raw,  but  Moore  was  still  *  f  ^ 
scrapping.  “Greg  came  to  ^ 

me  in  early  August  last 
year  and  asked  the  ‘Spot- 
light’  [investigations] 
team  to  look  at  the  case  of 
[defrocked  priest]  John 
Geoghan,”  says  Walter  V. 

Robinson,  editor  of  the 
Globe’s  Spotlight  Team, 
recalling  the  spark  to  the  r 

paper’s  pedophile-priest 
coverage.  “Keep  in 
mind,  the  notion  of 
investigating  the  Catholic  Church  is  a 
bold  step  in  a  city  so  Catholic.” 

Moore  listened  to  Singleton,  but  those 
days  visiting  Nina  stayed  in  his  mind,  and 
he  put  him  off.  By  last  winter,  with  two 
candidates  “from  the  west”  also  in 
contention,  “everybody  involved  in  the 
interview’  process  was  pointing  toward 
Greg,”  Singleton  says.  “I  wanted  Greg.” 

Singleton  promised  money,  resources, 
long-term  commitment.  After  seven 
months  of  courtship,  the  men  got  along. 
Moore  loved  Boston  —  he  was  a  Bean- 
town  player,  a  role  model  in  its  black 
community.  But  Denver  has  culture,  too, 
and  a  black  mayor.  He  can  thrive  there. 

So,  in  March,  he  does  what  he’s  done 
before:  he  flies  to  Detroit  to  see  McGrud- 
er,  who  is  dying  of  cancer.  McGruder  tells 
him,  “You’ve  got  to  step  up  and  do  it.” 

Then,  on  April  15,  Moore  flies  to 
Denver  for  another  meeting.  “I  had  to 


Mail-order  scribes:  Moore  went  on  a  nationwide  shoppii^  spree  for  talent,  hirit%  (from  left)  Jeff 
Taylor  from  the  Chicago  Tribune-,  Mark  Rochester  from  Newsday,  Melville,  N.Y.;  J.  Damon  Cain 
from  The  News  &  Observer,  Raleigh,  N.C.;  and  Judith  Howard  from  The  Dallas  Morning  News. 


leave  early,”  Moore  says.  “Bob  died.”  In 
Detroit,  he  delivers  McGruder’s  eulogy: 
“Bob  was  my  inspiration.  He  was  my  first 
black  professional  role  model.  He  was  a 
powerful 


up  in  Boston,  Moore  tackled  Denver, 
scribbling  in  a  blue-spiral  notebook  his 
overhaul  plan:  “Week  one:  Packaging 
and  budget. ...  Week  two:  Sunday  and 
narrative  story. ...  Week  three:  Hiring 
and  organizational  charts."  Down  to 
week  eight:  “Metro.”  This  is  where  he 
plans  to  make  his  biggest  mark.  News. 
Hard  news.  Politics. 

Sitting  in  his  comer  office  on  the  second 
floor  in  The  Denver  Post’s  building,  early 
in  his  tenure,  Moore  envisioned  a  greater 
mix  of  stories  on  Page  One,  more  in-depth 
reporting,  better  photography,  more 
original  features,  stories  to  lure  young 
people  —  the  list  is  long. 

And,  of  course,  the  decisions  are  tough. 
Chuck  Green,  a  two-decade  columnist 
with  as  many  critics  as  Bamicle,  decides 
to  leave.  Moore  decrees  no  more 
“thumb-sucking”  commentary.  He 
revamps  religion,  moving  a  popular, 
two-decade  veteran  to  obituaries.  He 
diversifies  —  a  Singleton  mandate  — 
posting  jobs  on  minority  job  boards 
almost  exclusively.  “It’ll  make  us  a  better 
newspaper,”  he  says.  And  he  goes  shop¬ 
ping  for  top  talent  across  the  country.  “It 
costs  a  little  bit  more,”  he  says.  “But  it 


man  m  a  ItU'gel; 
white  industry.  Yet  he 
retained  his  essence  as 
a  black  man  while  being 
a  figure  available  to 
everyone.” 

Three  days  later, 
Moore  accepts  the 
Denver  job.  It  feels 
right  —  coming  to  the 
Post,  a  paper  begging 
for  stature,  diversity, 
leadership. 

The  drive  for  five 

The  directive  from 
on  high,  however,  was 
daunting.  “I  told  Greg, 
‘If  we’re  No.  5  in  size  Sunday,  we  must 
be  one  of  the  five  best  newspapers  in 
the  country,’”  says  Singleton.  “‘I’m 
willing  to  spend  the  money  to  make  it 
one  of  the  five  best.  You  have  to  figure 
out  how.’” 

Beginning  June  10,  as  Nina  packed 


Post  owner  Dean  Singleton  had  an 
editor  in  mind:  “I  wanted  Greg.” 


The  Boston  Giobe  stunned  a  few  people, 
Moore  included,  when  it  went  outside  to 
hire  Marty  Baron  (center)  as  top  editor. 


U.-:- '  - 
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doesn’t  cost  that  much  to  find  out  who 
the  best  reporter  is  at  Fort  Worth,  read 
those  clips,  fly  that  person  in  and,  if  you 
like  ’em,  hire  ’em.”  Some  people  who 
took  that  flight; 

•  Jeff  Taylor,  Chicago  Tribune,  named 
assistant  managing  editor  for  local  news. 

•  Mark  Rochester,  Newsday  in 
Melville,  N.Y.,  named  assistant  managing 
editor  for  national  and  foreign  news  and 
the  Sunday  paper. 

•  J.  Damon  Cain,  The  News  Observer 
in  Raleigh,  N.C.,  named  managing  editor 
for  presentation  and  design. 

•  Judith  Howard,  The  Dallas  Morning 
News,  named  assistant  editor  for  features. 

There  are  a  few  internal  promotions, 
more  outside  hires,  as  Moore  turns  cubicles 
inside  out.  “Please  understand,  I  don’t  work 
for  him,”  says  Sue  O’Brien,  the  paper’s 
editorial  page  editor.  “He  doesn’t  supervise 
me.  I  don’t  owe  him  anything  or  have  to 
curry  favor.  But  I  am  very,  very  high  on 
what  I  think  Greg  could  do  for  the  Post. 
Greg  has  the  hard-news-editor  experience 
and,  coming  from  Boston,  political  hunger 
to  really  light  a  fire  under  this  place.” 

Barnstorming  tour  hits  the  fan 

But  some  people  feel  like  that  fire  is 
burning  too  hot. 

When  Moore  takes  the  podium  in  the 
Adam’s  Mark  hotel  ballroom  at  the  annual 
luncheon  of  the  Colorado  Black  Chamber 
of  Commerce,  his  reputation  fuels  a 
standing  ovation  by  the  500-plus  crowd 
before  he  mutters  a  word.  “When  Dean 
Singleton  brought  me  to  the  Post,  he 
charged  me  with  the  responsibility  to  help 
make  this  paper  one  of  the  best  regional 
papers  in  the  country,”  he  says.  “And  to  do 
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that,  and  I  think  most  of  you  who  know 
Dean,  he’s  kinda  of  salty ...  he’s  fond  of 
saying,  ‘You  can’t  just  move  manure 
around  the  barnyard.’” 

The  audience  loves  it.  But  two  weeks 
later,  huzzahs  turn  to  gasps.  Moore  repeats 
the  barnyard  imageiy  when  asked  in  a  staff 
meeting  about  laying  off  an  assistant  city 
editor,  who  is  in  that  audience.  (Moore’s 
urban  days  may  not  have  nurtured  a  knack 
for  farm  metaphors.)  The  comment  rips 
old  wounds  open.  His  candor  cuts  like  a 
double-edge  sword.  Change  is  good, 
needed,  wanted  —  unless  you’re  its  target. 

“He’s  making  moves,  a  little  bit  here, 
a  little  bit  there,  and  then  this  ‘—it’ 
comment,  and  it’s,  ‘Oh  man,  what  are 


we  in  for?’”  reflects  one  veteran  reporter. 

There’s  also  concern  changes  are  gutting 
experience.  “I  support  more  diversity,  but 
you  don’t  cut  your  ovm  throat  doing  it,” 
says  a  longtime  female  reporter.  “These 
new  people  don’t  really  know  what’s 
going  on  here  in  Colorado.” 

I  ask  Moore  how  he  can  reconcile 
rallying  staffers  with  likening  some  to 
—  manure? 

“All  that  refers  to  is  there’s  going  to 
be  change.  I  probably  shouldn’t  have 
said  it.  But  I  did,  so  there’s  no  way  to 
sugarcoat  it.” 

“So  how  do  you  soothe  newsroom 
nerves?” 

“If  you’re  worried  about  something, 
come  ask  me  directly.  I’ll  give  a  straight 
answer.  And  do  your  job,  do  it  well,  and 
you  have  nothing  to  be  concerned  about.” 

Give  ’em  the  heater 

Doing  it  well  means,  foremost,  beating 
the  Rocky,  a  strong  tabloid  that  does  a 
lot  of  things  better,  including  Moore’s 
passion:  politics. 

Still,  Moore  has  already  landed  some 
hooks.  Take  the  Post's,  pre-election 
profiles  of  U.S.  Senate  candidates  — 

Tom  Strickland  and  incumbent  Wayne 
Allard  —  traditional  softballs  in  these 
parts.  This  year,  the  Post  delivered  tough, 
skin-crawling  critiques.  Hard,  fun  fastballs 
that  “never  would  have  been  written  by 
the  old  Post,”  says  O’Brien.  “He  threw 
that  tradition  out  the  window.  We’re  not 
used  to  that  here!” 

Moore  is  also  beefing  up  investigations. 


Moore’s  adjusted  to  his  new  altitude  —  some  Denver  Post  staffers  are  still  adjusting  to  his  new  attitude. 
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broadening  the  environmental  beat 
(hoping  to  make  it  a  Post  signature),  and 
likely  opening  foreign  bureaus  in  Mexico 
City  and  the  Middle  East  next  year.  Moore 
even  likes  a  little  Eminem  in  his  paper, 
the  rapper  appearing  on  Page  One  this 
month.  And  in  July,  he  moved  a  risque 
fashion  story  about  low-riding  jeans  to  the 
front  page.  “I  had  more  people  say  to  me, 
‘Why  the  hell?’”  notes  a  veteran  newsroom 
editor.  “‘Low-rider  jeans  on  Page  One 
of  The  Denver  Post?’  But  it  was  a  well- 
calculated  move.  We’re  not  reaching 
enough  young  readers.” 

But  no  story  has  more  Moore  finger¬ 
prints  than  the  saga  of  Jesus  Apodaca.  On 
Aug.  11,  the  Post  ran  a  feature  on  Apodaca, 
a  Mexican  and  high-school  graduate  with  a 
3.93  grade  point  average  ineligible  for  an 
in-state  tuition  rate  at  college  because  of 
his  status  as  an  illegal  immigrant. 

The  Denver  metropolitan  statistical  area 
is  home  not  only  to  a  20.5%  Hispanic 
population  but  also  to  one  of  the  country’s 
greatest  critics  of  the  Immigration  and 
Naturalization  Service,  U.S.  Rep.  Tom 
Tancredo.  He  sees  the  Post  story  on 
Apodaca  and  calls  the  INS  to  get  the 
Apodaca  family  deported.  Later,  the  Post 
runs  a  story  under  this  hed:  “Illegal  labor 
aided  Tancredo:  Workers  say  they  redid 
basement  for  immigration  critic.” 

Gotcha! 

“It’s  not  personal  with  Tancredo,”  Moore 
tells  me.  “We’re  just  covering  the  issue.” 

“Oh,  come  on.” 

“We  are!  I  think  it  would  have  been 
totally  irresponsible  to  not  write  that  story. 


...  A  number  of  illegal  workers  were  getting 
false  documentation. ...  That  it  is  so 
pervasive  that  they  even  end  up  working  in 
the  home  of  probably  the  most  vociferous 
critic  nationally!  It’s  just  incredible.” 

“Well,  Tancredo  recently  mentioned 
the  Post  on  the  floor  of  the  House  of 
Representatives.” 

Moore  smiles.  “Yeah.” 

“You  like  that?” 

“Yeah!  I  love  that.” 

“Tancredo  said,  ‘Who  is  really  the  bully? 
Who  is  the  mean-spirited  one  here?’  You 
love  this  attention?” 

Moore  smiles,  turning  serious.  “I  want 
us  to  be  taken  seriously  when  it  comes  to 
covering  issues.  I  want  us  to  be  paid 
attention  to.  I  like  the  fact  we’re  being 
talked  about.  We  don’t  want  to  be  pro¬ 
vocative  just  to  be  provocative. ...  But  yeah, 

I  want  us  to  write  stories  that  sometimes 
get  under  people’s  skin.  I  want  us  to  write 
stories  about  issues  that  don’t  normally  get 
the  light  of  day.  And  I  want  us  to  do  it  in  an 
intelligent  way,  and  maybe  we  provoke  a 
few  people  and  piss  them  off.  That’s  OK. 
Very  true.  No  doubt  about  it.  I  plead  guilty.” 

“You  love  politics?” 

“I  love  politics.” 

“And  the  Tancredo  thing  was  a  good 
score?” 

“Not  bad,  huh?” 

The  honeymooners 

On  Nov.  5,  Tancredo  was  re-elected  with 
nearly  67%  of  his  district’s  vote,  one  of  the 
biggest  margins  in  the  state.  Days  later, 
Moore  is  sitting  in  the  Capitol  Lounge  Bar 
down  the  block  from  the  newsroom,  relax¬ 
ing  and  sipping  on  a  second  Glenfiddich. 
“I’m  just  blessed,”  he  says.  “If  Dean  fired 
me  tomorrow.  I’m  still  just  blessed.” 

After  all,  this  job  is  a  dream  come  true. 
Nina  is  due  to  give  birth  the  following 
week.  He  likes  Denver,  its  Western  rhjthm: 
“There  seems  to  be  more  time  to  smell  the 
roses  here.”  And  Moore  isn’t  getting  fired 
tomorrow.  In  fact,  a  Post  editor  says  when 
Singleton  introduced  Moore,  “Dean  glowed 
like  a  kid  in  the  candy  store.  I’ve  never  seen 
him  like  that  before.”  The  51-year-old 
“salty”  publisher,  who  has  multiple 
sclerosis,  says  “legacy”  is  on  his  mind  — 
and  a  lot  of  it  may  rest  with  Moore. 

“Greg  is  the  last  editor  I  ever  want  to  hire 
in  Denver,”  he  says.  “We’re  married.  And 
the  great  thing  about  this  relationship  is,  he 
has  no  problem  talking  back  to  me.  If  I 
make  a  suggestion,  he’ll  say,  ‘I  think  you’re 
full  of  it.’  I  love  that.  I  love  an  editor  that 
will  spar  with  me,  yet  wants  to  fight  for  the 
same  thing:  To  build  a  great  newspaper.”  11 
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Production  projects  include  an  HO  in  Topeka  and  an  HQ  in  Portage 


BY  JIM  ROSENBERG 

A  YEARLONG  PROJECT  TO  IMPROVE  TkE  TOPEKA  (KaN.) 

Capital- Journal’ s  printing  and  inserting  represents 
an  investment  by  Morris  Communications  Corp.  of 
more  than  $6  million.  It’s  bigger  by  half  than  the 
sum  the  Augusta,  Ga. -based  company  just  spent  to 
upgrade  its  radio  outlets  in  the  same  city  —  home  of  Stauffer 
Communications  Inc.,  which  Morris  acquired  in  1994.  The  Capital- 
Joumalhas  a  circulation  of 55,621  copies  daily  and  65,109  Sunday. 

Late  next  year,  an  eight-unit,  five-deck  Goss  Headliner  Offset 
built  10  years  ago  will  sit  in  a  bay  now  occupied  by  a  39-year-old, 


six-unit,  converted  Goss  letterpress;  two 
18:2  GMA  SLS-1000  inserters,  remanu- 
factured  and  equipped  with  controls  by 
Newstec,  will  take  over  for  a  12-insert 
Sheridan  72P  machine;  and  another 
loading  dock  may  be  added  to  the  plant. 

One  SLS-1000  is  installed  now;  the  other 
will  ship  soon.  Though  Production  Director 
Ed  Robertson  said  it  seems  likely  the  paper 
will  build  an  additional  loading  dock,  it  is 
not  now  being  pursued.  “We’re  not  sure  if 
or  when  we’re  going  to  do  that,”  he  said. 

Once  one  of  The  Indianapolis  Stars  six 
press  lines,  the  HO  will  be  refurbished  as 
needed  and  installed  with  a  3:2  folder  by 
George  R.  Hall  Contracting  Inc.,  which  also 
will  cut  the  press  down  to  run  50-inch 
webs.  To  accommodate  pages  narrowed  to 
12V2  inches  from  13^/4  inches  (using  exist¬ 
ing  55-inch  webs)  and  to  exploit  improved 
color  and  overall  print  quality',  “the  news¬ 
room  is  working  on  a  complete  redesign,” 
General  Mftnager  David  Meadows  said. 

“We’re  more  than  tripling  our  color  capa¬ 
bility”  to  as  much  as  48  pages,  half  in  color. 
Press  Superintendent  Brad  Arthurs  said. 

The  crew  gets  press-specific  training  but 
won’t  have  to  leeim  lithography,  owing  to 
its  existing  press’  earlier  conversions,  said 
Meadows.  Though  that  press  (which  cost 


$1  million  in  1963)  is  labor-intensive,  the 
new,  taller  one  will  have  two  more  units 
and  electronic  controls  requiring  attention. 
So  he  sees  no  change  in  the  number  of  jobs, 
saying,  “Our  goal  would  be  to  hold  steady.” 

Because  “we  are  doing  this  in  the  same 
press  bay  as  our  current  press,”  Meadows 
said,  the  paper  will  roll  off  only  half  its  old 
press  through  next  June  while  three  of  its 
six  Mark  II  units  are  decommissioned  and 
four  HO  units  and  a  folder  are  installed.  A 
wall  will  be  opened  to  move  the  machinery. 
Calling  this  “our  difficult  period,”  he  said 
“the  mailroom  will  really  feel  the  pinch” 
because  making  newspapers  then  will 
require  much  advance  printing  that  must 
be  combined  later  with  live-run  sections  in 
post-press.  If  start-up  of  the  first  half  of  the 
new  press  goes  well,  the  remaining  three 
old  units  will  be  pulled  out  and  the  project 
will  be  completed,  with  the  balance  of  the 
HO  to  be  up  and  running  by  the  year’s  end. 

Aiming  for  April  1  completion,  a  phased 
upgrading  project  farther  north  will  stack 
more  singlewide  units,  expand  a  mailroom, 
and  build  a  bigger  Portage  headquarters 
for  Central  Wisconsin  Newspapers.  CWN 
Publisher  Rusty  Cunningham  said  printing 
and  packaging  have  priority,  while  new 
offices  will  come  last. 
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The  heavy  lifting  begins  at  the  Capital-Journal. 


On  a  concrete  pad  in  an  expanded  area 
of  the  building,  CWN’s  Goss  Community 
press  is  growing  from  eight  floor  units  and 
two  two-high  stacks  to  15  units  (and  two 
folders)  configured  as  a  four-high  tower, 
four  two-highs,  and  three  floor  units, 
boosting  both  page  and  color  capacity, 
Cunningham  said.  Global  Press  Sales  is 
handling  the  conversion,  which  “mirrors” 
the  press  configuration  at  parent  company 
Madison  Newspapers  Inc.  “We  are  inte¬ 
grating  our  production  capabilities  with 
Madison,”  said  Cunningham,  to  enable  one 
site  to  run  the  other’s  jobs,  if  needed. 

In  packaging.  Total  Mailroom  Solutions 
Inc.  is  assisting.  Kansa  inserters  are 
expanding,  Multi-Feeders  will  handle  sin¬ 
gle-sheet  inserts,  and  a  3:1  Kansa  320  will 
process  short  runs.  Muller  Martini  stackers, 
strappers,  electric  pallet  lifts,  and  roll-top 
conveyors  fill  in  the  post-press  picture. 

The  Portage  distribution  center  sends 
out  the  local  Daily  Register  (circulation 
4,850),  the  Baraboo  News-Republic 
(circulation  3,975),  three  semiweeklies,  a 
weekly  —  all  redesigned  to  “strengthen 
local  coverage,”  said  Cunningham  —  and  a 
shopper.  Last  spring,  CWN  bought  the 
Beaver  Dam  Daily  Citizen  (circulation 
10,593)  and  its  sibling  publications;  next 
spring,  they,  too,  will  go  out  of  Portage. 

The  new  headquarters,  Cunningham 
said,  will  have  “enough  room  to  put  reps 
from  several ...  papers  under  one  roof  with 
designers”  to  better  serve  advertisers.  S 
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Her  initials  are  M.D.,  and  she’s  ‘The  Handwriting  Doctor’ 

BY  DAVE  ASTOR 

ELF-SYNDICATED  COLUMNIST  MiCHELLE  DrESBOLD  HAS 
analyzed  the  handwriting  of  many  people,  including 
President  Bush,  Osama  bin  Laden, 

Oprah  Winfrey,  Elvis  Presley,  Marilyn 
Monroe  —  and  Jerry.  The  last  was  a 
skeptical  Missouri  reader  who  wondered  if 
Dresbold  really  knew  her  stuff  So  Jerry  —  a 
total  stranger  —  sent  a  handwriting  sample  and 
challenged  Dresbold  to  figure  out  his  sex,  marital 


status,  level  of  affluence,  and  health. 

Dresbold  got  all  four  right. 

“Nothing  in  life  is  foolproof,  but 
handwriting  is  rarely,  if  ever,  wrong,” 
she  said.  “It’s  one  of  the  most  valuable 
diagnostic  tools  around.” 

Of  course,  you  need  to  have  the  knack 
and  the  training  —  and  Dresbold  has  both. 
She  got  interested  in  handwriting  analysis 
while  taking  a  course  in  the  subject,  and  her 
skills  eventually  came  to  the  attention  of  a 
Pittsburgh  police  official. 

“Most  of  the  detectives  in  the  department 
rolled  their  eyes,”  recalled  Dresbold,  until 
she  correctly  concluded  that  a  bank- 


robbery  note  was 
written  by  a  man 
with  no  previous 
criminal  record 
who  was  desper¬ 
ate  for  money.  “It 
turned  out  to  be  a  ^he  (Handwriting)  Doctor  i 

shoe  salesman  whose  daughter  needed  a 
heart  operation,”  she  said. 

Dresbold  —  who  soon  received  training 
from  the  Secret  Service  —  now  freelances 
not  only  for  the  Pittsburgh  police  but  for 
prosecutors,  private  attorneys,  and  other 
clients  as  well.  She  also  lectures,  does  hand¬ 
writing  therapy  (which  involves  trying  to 


j  “Dr.”  Dresbold 
diagnoses  the 
voracious 
appetite  of 
Jeffrey  Dahmer, 
the  slashing 
style  of  O.J. 
Simpson,  and 
the  dark  side  of 
Jack  the  Ripper. 


change  one’s  behavior  by  changing  one’s 
handwriting),  and  analyzes  handwriting  at 
parties  and  other  events.  And  she  writes 
“The  Handwriting  Doctor.” 

The  weekly  column,  which  started  in 
1999  and  now  runs  in  about  20  news¬ 
papers,  is  not  Just  about  hand¬ 
writing.  Dresbold  talks  about  the 
court  cases  she  testifies  in,  and 
also  covers  other  ground.  But  a 
major  component  of  the  feature 
—  which  includes  some  Q-and-A 
and  some  humor  —  is  Dresbold’s 
handwriting  analyses  of  readers, 
criminals,  and  famous  people.  She 
said  bin  Laden’s  signature  looks 
like  a  “rifle  connected  to  a  grenade 
connected  to  a  bomb.  It’s  amazing. 
It’s  almost  like,  ‘This  can’t  be!’”  She 
added  the  handwriting  of  a  sniper 
who  recently  terrorized  the  Wash¬ 
ington  area  includes  a  thick  “club 
stroke”  at  the  bottom  of  the  letter  “y” 
—  indicating  violent  tendencies. 

Dresbold  (http;//www.handwriting 
doctor.com)  studied  psychology  and  art  at 
the  University  of  Michigan,  and  continues 
to  paint.  “I  do  abstract  impressionism  — 
somewhere  between  Jackson  Pollack  and 
Monet,”  she  said,  adding  that  having  an 
artist’s  eye  helps  her  analyze  handwriting.  0 


et  cetera  . . . 

Ted  Hannah,  former  director  of  advertising 
and  public  relations  for  King  Features 
Syndicate,  died  in  New  York  after  a  long 
illness.  He  was  58.  Hannah  joined  King  in 
1974  and,  except  for  a  brief  stint  at  another 
company,  worked  for  the  syndicate  until  1999. 
His  behind-the-scenes  efforts  helped  propel 
numerous  cartoonists  and  columnists  to  promi¬ 
nence.  ...  The  “Non  Sequitur”  comic  by  Wiley 
Miller  of  Universal  Press  Syndicate  passed  the 
700-newspaper  mark. ...  “Rex  Morgan,  M.D.” 


writer/art  director  Woody  Wilson  of  King 
received  the  Dr.  Quentin  Young  Health  Activist 
Award  from  the  Physicians  for  a  National 
Health  Program.  In  a  recent  story  line,  Wilson 
sent  Dr.  Morpn  to  Washington  to  testify  about 
the  plight  of  people  without  medical  insurance. 
....  King  cartoonist  Mort  Walker  visited  Iowa  on 
Veterans  Day.  His  Nov.  1 1  activities  itKluded 
presenting  a  check  to  the  Iowa  Commission  of 
Veteran  Affairs  as  part  of  a  licensing  agreement 
for  the  Iowa  Lottery’s  “Beetle  Bailey”  instant- 
scratch  game. ...  “Everyday  Ethics”  columnist 
Randy  Cohen  of  the  New  York  Times  Syndicate 


has  become  a  commentator  on  National  Public 
Radio's  All  Things  Considered  Weekend  Edition. 
Cohen  was  in  the  news  recently  when  a  woman 
wrote  to  ask  if  she  should  tear  up  a  housing 
contract  because  the  real-estate  agent,  as  an 
Orthodox  Jewish  man,  refused  to  shake  her 
hand.  Cohen  said  she  should  do  so,  noting  that 
sexism  shouldn’t  be  excused  even  when 
religiously  motivated.  Cohen  received  some 
support,  but  also  hundreds  of  critical  letters  — 
many  saying  what  the  agent  did  was  gender- 
neutral  because  Orthodox  Jewish  women  aren't 
allowed  to  shake  hands  with  men,  either. 
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A  newsmaker-turned-newsbreaker  divines  ‘The  Rules/ 
applicable  not  only  in  small  towns  but  also  in  big  cities 


This  newspaper-editor  business  isn’t  all  glitz 
and  glamour,  no  matter  what  some  folks  say. 
There’s  more  than  enough  blood  ’n’  guts  and  grunt 
work  to  go  around.  But  I  was  never  one  to  mind 
getting  my  hands  dirty.  A  prima  donna  I’m  not.  The 
only  truly  tough  thing  about  this  job  is  actually  nothing  new,  for  I 
got  used  to  getting  people  mad  at  me  a  long  time  ago.  It’s  hard 
to  put  in  four  years  on  a  town  board  without  annoying  a  lot  of 
people.  It’s  even  harder  to  write  a  column  for  three  years  without 
offending  and  upsetting  a  lot  of  people. 


But  now,  as  editor  of  a  weekly 
newspaper,  I  bear  responsibility  for 
the  selection  and  content  of  news  articles 
and  editorials,  which  brings 
with  it  a  whole  new  level  of 
discomfort. 

This  isn’t  a  job  for  the  faint 
of  heart.  In  my  few  short 
weeks  as  editor.  I’ve  been 
harangued  at  a  funeral, 
confronted  in  the  super¬ 
market,  and  challenged  on  the 
street  —  all  by  public  officials 
who  didn’t  like  what  an  article 
or  editorial  had  to  say  about 
something  they  did  or  said.  I  understand 
this  all  comes  with  the  territory.  And, 
perhaps,  it  comes  with  a  whole  new  level 
of  freedom.  I  mean,  if  people  are  going  to 
hate  me  anyway,  what  have  I  got  to  lose? 

One  thing  that  people  outside  the 
press  don’t  necessarily  realize  is  how 
hard  it  is  to  get  information  out  of  our 


government.  Certain  citizens  have  leveled 
complaints  about  our  town’s  apparent 
reluctance  to  provide  documents  and 

records  to  them.  This  isn’t  an 
imaginary  problem  or  one 
that’s  limited  to  agitators 
from  organizations  often  at 
loggerheads  with  local  pols. 
It’s  routine  treatment,  and 
not  just  by  town  government. 
It’s  standard  fare  with  county 
and  state  officials  as  well  as 
the  feds. 

Rule  No.  1:  The  people 
who  have  the  information 
you  need  are  “not  allowed”  to  speak 
with  the  press. 

Rule  No.  2:  The  people  who  are 
allowed  to  speak  with  the  press  will  not 
have  the  information  you  need,  but  they 
will  take  your  name  and  number  so  they 
can  “get  back  to  you”  after  they  confer 
with  the  people  covered  by  Rule  No.  1. 


Rule  No.  3:  The  people  covered  by 
Rule  No.  2  rarely  live  up  to  their 
promises  to  “get  back  to  you”  with  the 
information  —  and  almost  certainly 
not  by  deadline. 

Rule  No.  4:  The  only  way  people 
covered  by  Rule  No.  1  will  talk  to  you 
candidly  is  off  the  record.  Translation: 
You’re  bursting  at  the  seams  with 
incredible  information  that  you’re 
unable  to  put  into  print. 

Why,  just  recently,  pursuing  a  hot 
tip  from  a  concerned  citizen,  I 
questioned  town  officials  about  an 
audit  being  carried  out  by  the  U.S. 
Department  of  Justice  regarding 
significant  grant  monies  the  towm  had 
received.  Public  information,  right? 

I  mean,  that’s  the  whole  point  of 
audits,  isn’t  it? 

Town  officials  reacted  as  if  I  had 
unearthed  classified  files  containing 
national-security  information.  They 
wanted  to  know  how  I  found  out  about 
the  audit.  One  joked  about  whether  I 
had  his  office  “bugged.”  Another 
volunteered  the  name  and  number  of 
the  auditor  in  Washington,  who,  upon 
learning  that  I  was  “press,”  promptly 
informed  me  that  she  would  have  the 
communications  office  —  you  guessed  it 
—  “get  back  to  you.” 

Of  course.  I’m  still  waiting  for 
some  communication  from  the 
communications  office.  I  know  how 
this  works,  so  I  won’t  hold  my  breath. 
Meanwhile,  I’m  papering  my  cubicle 
walls  with  memos  to  myself  reminding 
me  I’m  still  waiting  for  a  callback  from 
thus-and-such  public-information  office. 
It’s  making  an  attractive  mosaic. 

So  far,  local  lower  officials,  unlike 
their  counterparts  in  the  “higher”  levels 
of  government,  aren’t  protected  by  a 
bureaucratic  barricade  erected  between 
themselves  and  the  press.  You  can  still 
pick  up  the  phone  and  call  Riverhead 
town  employees  to  discuss  current 
events.  For  now,  at  least.  11 

Civiletti,  a  member  of  the  Riverhead 
(NY.)  Town  Board from  1988  to  1991, 
became  editor  this  Aug.  29  q/'The 
News-Review  in  Mattituck,  N.Y. 

A  version  of  this  column  ran  recently 
in  the  weekly  newspaper. 
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A  Proven  Commitment... 
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With  more  than  80  years  of  experience  and  over  $10  billion  committed  to  the  media, 
entertainment  and  sports  industries,  it’s  clear  that  we  can  get  a  deal  done.  Our  team  of 
specialists  understands  the  unique  aspects  of  these  industries  and  crafts  innovative 
financial  solutions  that  work. 

To  learn  how  Fleet  can  help  your  company  make  the  most  of  its  opportunities,  please 
contact  Jamie  Lewis  of  Fleet’s  Media  &  Entertainment  Group  at  617-434-8328. 

e  Fleet  Securities 

A  FleetBoston  Financial  Company 


h'lct'l  is  the  primary  markflinp  name  for  KleetRosion  Kinancial  Corixrration  ami  its  affiliates  worlilwide.  Fleet's  investment  hanking,  MS.\  advisory,  loan  syndrcations  (agent  and  arranger),  and  debt  underwriting 
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Authority. 


Before  you  write  the  story,  write  the  experts. 


When  you  need  an  authority  on  any  subject,  ProfNer^*  from  PR  Newswire  is  your  most  reliable  route 
to  those  in  the  know.  Linking  10,000  news  and  information  officers  in  North  America  and  Europe, 
ProfNet  connects  you  quickly  and  efficiently  to  an  unparalleled  network  of  academic  experts 
and  industry  and  government  sources. 

You  may  query  our  members  directly  via  broadcast  e-mail,  search  our  database  of  8,000  expert 
profiles,  or  browse  Leads  and  Round-ups,  our  e-mail  tipsheet.  They're  all  easy  to  use  on  our 

newly  designed  site. 

Let  us  show  you  why  thousands  of  reporters  consider  ProfNet  to  be  their  premier  resource  when  working 
on  deadline.  Call  1-800-PROFNET  today  or  visit  www.prnewswire.com/media. 
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